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Haemorrhoids  and  anal  irritation  are 
painful  and  depressing.  A  problem  that 
many  of  your  customers  wouldn't  want  to 
discuss,  even  with  their  Pharmacist. 

So  by  placing  Anusol  Cream,  Ointment, 
Suppositories,  and  the  New  Anusol  Wipes, 
in  your  self-selection  area  you'll  be  giving 
your  customers  a  special  kind  of  help  with 
their  problem. 

And  as  they  help  themselves  to  Anusol  it 
will  be  helping  you  to  sales  success. 
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WARNER 

part  of  Warner-Lambert  Group 

good  products  for 
you  and  your  customers 

ANUSOL  TECHNICAL  INFORMATION 
Active  Ingredients 

ANUSOL  Cream  contains:  Bismuth  Oxide,  Balsam 

Peru  BPC,  Zinc  Oxide  PhEur. 

ANUSOL  Ointment  and  Suppositories  contains; 

Bismuth  Subgallate  BP  in  addition  to  the  above 

Indications 

ANUSOL  preparations  are  indicated  for  the 
symptomatic  relief  of  internal  and  external 


haemorrhoids  and  other  minor  anal/rectal  conditions. 
Contra-lndications,  Warnings  etc. 

Rarely,  sensitivity  reactions.  Patients  may  occasionally 
experience  transient  burning  on  application,  especially 
if  the  anoderm  is  not  intact.  ANUSOL  is  contra-indicated 
in  patients  with  a  history  of  sensitivity  to  any  of  the 
constituents. 

Further  information  and  data  sheets  are  available 
on  request. 


*Trade  mark. 

Product  Licence  Holder 

William  R  Warner  and  Company  Limited, 
Usk  Road,  Pontypool,  Gwent,  NP4  OYH. 
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COMMENT 


Inept 


One  would  have  thought  that  after  several 
previous  faux  pas,  and  many  years  of 
experience,  the  Committee  on  Safety  of 
Medicines  (or  Department  of  Health  or 
any  other  responsible  body)  would  have 
learned  how  to  go  about  announcing  drug 
adverse  reactions  to  the  professions  and 
the  public.  But  no  —  the  suspension  last 
week  of  the  licence  for  Opren  was  just 
about  as  inept  as  it  could  have  been. 

Who  knew  first?  Why,  the  patient  — 
except,  of  course,  for  the  few  doctors  and 
pharmacists  who  happen  to  practise  while 
listening  to  the  radio  or  watching 
television.  A  letter  to  doctors  and 
pharmacists  from  the  CSM  concerning 
the  withdrawal  is  dated  August  3 
(Tuesday)  but  C&D  inquiries  showed  that 
none  were  received  at  that  time  —  and  the 
DHSS  this  week  admitted  that  they  were 
only  now  going  out.  Even  the 
manufacturer  was  not  informed,  we  are 
led  to  believe,  until  a  couple  of  hours 
before  the  national  media  were  told  by 
Press  release  on  Wednesday. 

The  CSM  cannot  claim  that  it  was 
forced  into  a  snap  decision  by  the 
product's  acute  toxicity  —  the  claims  and 
counter-claims  regarding  the  safety  of 
benoxaprofen  have  be  going  on  for 
months.  And  the  decision  has  left  a 
situation  of  total  confusion  since  the 
product  itself  is  not  being  withdrawn 
(suspension  of  the  licence  simply  prevents 
its  promotion  or  supply  by  Lilly 
Industries)  and  doctors  remain  at  liberty 
to  prescribe  and  pharmacists  to  dispense. 
That  being  so,  how  nonsensical  that 
patients  who  may  only  recently  have  been 
reassured  by  their  medical  advisers  should 
have  had  their  fears  reinforced  through 
sensational  media  headlines  before  the 
professionals  were  in  position  either  to 
allay  the  fears  or  to  recommend  a  change 
of  therapy. 

At  the  time  of  writing  there  were 
reports  in  the  Press  that  some  doctors 
intend  to  go  on  prescribing  Opren  in  the 
belief  that  its  benefits  to  some  patients 


outweigh  any  potential  risk,  but  on  the 
other  hand  there  was  a  move  to  gather 
support  for  a  total  ban  on  the  drug  and  to 
press  for  compensation  for  its  "victims." 
In  such  circumstances  the  pharmacist  will 
be  well  advised  to  heed  the  advice  of  the 
CSM  and  Pharmaceutical  Society  that 
they  should  contact  the  prescriber  before 
dispensing  from  existing  stocks  —  and  it 
may  be  sensible  to  make  a  written  record 
of  the  outcome  if  confirmation  of  the 
intention  is  received. 

"Existing  stocks"  implies  that  no 
more  stocks  may  be  obtained,  and  Dista 
confirm  that  they  are  unable  to  supply 
under  any  circumstances.  So  what  of  the 
pharmacist  given  the  go-ahead  by  the 
prescriber  if  "existing  stocks"  have 
already  been  returned  —  as  would  seem 
financially  prudent?  Surely  there  should 
have  been  either  a  clear  "named  patient" 
exception  to  the  licence  suspension,  or  all 
stocks  should  have  been  compulsorily 
withdrawn.  As  it  is,  no-one  seemed  sure 
what  may  be  done,  a  whole  week  after  the 
event! 

The  Society  has  also  issued  a  statement 
claiming  "responsiblity  of  advising 
members  in  matters  of  this  kind"  and 
although  there  may  be  occasions  when 
urgency  precludes  that  route,  there  can 
have  been  no  excuse  this  time  —  certainly 
no  excuse  for  leaving  the  professional 
body  itself  to  learn  from  the  media. 

Once  again  it  is  a  failure  of  the 
authorities  to  recognise  the  role  of  the 
pharmacist:  to  appreciate  that  he  will  have 
been  the  first  to  need  to  react  to  the  news, 
with  existing  scripts  being  presented  for 
dispensing  and  repeats  of  private  scripts 
—  to  say  nothing  of  the  questions  from 
the  many  patients  who  are  these  days  well 
aware  of  the  name  and  nature  of  their 
medication.  How  badly  we  need  that  NPA 
advertising  campaign  —  but  it's  no  good 
being  asked  the  questions  unless  you  are 
allowed  to  know  the  answers. 
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THIS  WEEK'S  NEWS 


Triple  script  pilot 
scheme  turned  down 


The  Minister  for  Health,  Mr  Kenneth 
Clarke,  has  turned  down  a  proposal  for  a 
pilot  scheme  to  demonstrate  the 
advantages  of  a  formal  triple  repeat 
prescription  scheme. 

The  proposal  had  been  made  jointly 
by  the  Pharmaceutical  Society, 
Pharmaceutical  Services  Negotiating 
Committee  and  the  General  Medical 
Services  Committee.  The  Society's 
Council  heard  at  this  month's  meeting 
that  the  Minister  had  rejected  the 
proposal  on  the  grounds  that  it  "would  be 
unlikely  to  serve  the  purpose  intended." 

A  Department  of  Health  spokesman 
told  C&D  that  statisticians  had  advised 
that  it  would  be  "virtually  impossible"  to 
obtain  conclusive  results  from  the  pilot 
trial,  which  would  also  prove  costly.  He 
confirmed  that  the  Department  had 
rejected  the  concept  of  triple  prescriptions 
"for  the  time  being" 

The  Society's  director  of  public 
relations,  Mr  Philip  Paul,  told  C&D  that 
the  Society  was  unlikely  to  let  the  matter 
drop  because  the  merits  of  the  scheme 
were  so  great,  but  it  seemed  that  little 
could  be  done  in  the  immediate  future.  Mr 
David  Sharpe,  member  of  Council  and 
one  of  the  main  proponents  of  the 


Legal  claims  against  chemists,  support  for 
resale  price  maintenance,  and  fairer 
allocation  of  profits  from  the  Clearing 
House  are  blamed  for  a  rise  in  the 
National  Pharmaceutical  Association's 
subscription  to  £95  per  pharmacy  per 
annum  from  October  1,  1982.  The 
increase  applies  to  members  in  England 
and  Wales. 

NPA  this  week  issued  the  following 
detailed  explanation  for  the  sharp  rise 
(from  £50  in  1981-82):- 
"The  bulk  of  the  increase  is  accounted  for 
by  a  substantial  rise  in  the  premium 
payable  by  pharmacy  proprietors  to  the 
Chemists'  Defence  Association  for 
professional  and  other  third  party 
insurance  cover.  There  has  been  a  general 
substantial  increase  in  the  number  and 
value  of  claims  made  against  pharmacies 
in  recent  years  and  there  are  at  present  on 
the  files  of  the  CDA  no  fewer  than  six 
potentially  serious  claims,  each  of  which 
could  result  in  a  settlement  in  excess  of 
£100,000.  This  increase  in  the 
Association's  potential  liability  must  be 
spread  across  all  members. 


scheme,  was  "very  disappointed"  that  the 
Department  had  refused  to  test  the  idea 
even  on  a  pilot  basis:  "I'm  still  convinced 
it  would  save  the  exchequer  considerable 
amounts  of  money  and  hope  the 
Department  will  reconsider  the  position  in 
due  course." 

Meanwhile,  the  Society  has  agreed  to 
co-operate  with  the  Department  in  a  study 
on  expenditure  in  the  family  practitioner 
services  and  will  be  able  to  make 
proposals  on  opportunities  for  economy. 
The  Health  Ministers  are  seeking  ways  of 
improving  arrangements  for  forecasting 
and  controlling  expenditure  and  are 
commissioning  an  independent  study  by 
professional  consultants.  The  consultants 
would  be  asked  "to  make 
recommendations  compatible  with  the 
contractual  status  of  the  professions,  the 
structure  of  the  health  services  and  the 
present  nature  and  extent  of  the  clinical 
services  provided." 

The  study  could  give  the  Society  a 
chance  to  campaign  further  for  a  triple 
repeat  prescription.  Mr  Sharpe  said, 
"When  the  consultants  come  to  us  for 
evidence  we  will  make  strong 
representations  to  that  effect." 


"The  reinsurance  cover,  taken  out 
with  Lloyds  underwriters,  does  not  do 
more  than  iron  out  any  major  peaks  in 
liability  that  may  occur  from  time  to  time; 
ultimately  the  cost  of  claims  can  only  be 
borne  by  members.  It  is  also  essential  to 
make  regular  payments  to  reserves  in 
order  to  maintain  the  Association's 
solvency  and  satisfy  the  Department  of 
Trade  which  critically  examines  the 
accounts  of  all  insurance  companies  every 
year  to  ensure  that  solvency  margins  are 
satisfactory. 
"The  remainder  of  the  increase  is 
accounted  for  by  the  effect  of  inflation  on 
the  running  costs  of  the  Association 
together  with  an  anticipated  reduction  in 
interest  rates  that  will  cut  investment 
income.  There  have  also  been  a  number  of 
policy  decisions  that  will  result  in  an 
increase  in  the  subscription  but  not 
necessarily  an  increase  in  the  total  payable 
by  every  member. 

"The  NPA  Board  has  always 
recognised  the  vital  part  played  by  the 
Proprietary  Articles  Trade  Association  in 
monitoring  the  prices  of  proprietary 


medicines,  investigating  reported  cases  of 
price  cutting  and  co-ordinating  efforts  of 
pharmaceutical  manufacturers, 
wholesalers  and  retailers  in  support  of 
RPM.  The  PATA  has  been  most 
successful  in  this  direction  but  the  Board 
feels  it  is  most  unfair  that  the  PATA 
should  be  financed  by  only  a  minority  of 
NPA  members  when  it  undoubtedly 
benefits  all. 

"The  NPA  Board  has  therefore 
decided  to  ask  the  PATA  council  to  alter 
its  constitution  to  allow  the  NPA  as  such 
to  become  a  member.  It  is  expected  that 
this  change  will  take  place  very  soon  and 
in  anticipation  of  that  the  NPA 
subscription  has  been  calculated  to 
include  an  appropriate  sum.  It  will  still  be 
possible  for  retail  pharmacies  to  subscribe 
voluntarily  to  the  PATA  but  the  NPA  will 
no  longer  be  showing  a  separate  PATA 
subscription  on  its  renewal  notices  and 
application  forms. 

Clearing  House 

"The  NPA  Clearing  House  has  always 
contributed  significantly  to  the  total 
income  of  the  NPA.  This  has  been 
especially  welcome  in  recent  years  while 
interest  rates  have  been  at  a  high  level  but 
the  NPA  Board  has  decided  that  equity 
demands  some  recognition  of  this 
contribution  in  favour  of  those  members 
who  use  the  Clearing  House  and  whose 
money  generates  the  income.  A  rebate 
scheme  has  been  announced  and  the 
Board  hopes  that  this  will  encourage  more 
members  to  use  the  Clearing  House,  but 
this  will  result  in  a  reduction  in  the  level  of 
profits  generated  by  NPU  Ltd  (the 
Association's  subsidiary  trading 
company)  which  must  be  made  good  by 
an  appropriate  addition  to  the 
subscription.  The  Board  feels  sure  that 
members  generally  will  recognise  the 
fairness  of  this  decision,  especially  since 
there  will  still  be  a  contribution  to  the 
funding  of  the  Association  by  the 
Clearing  House,  albeit  at  a  lower  level 
than  before. 

"In  addition  to  the  subscription, 
members  will  be  asked,  with  effect  from 
November  1 ,  to  contribute  £50  per 
pharmacy  to  the  costs  of  the  proposed 
advertising  campaign.  Payment  of  this 
levy  will  be  a  condition  of  membership 
but,  as  previously  announced,  it  will  be 
returned  unless  at  least  two-thirds  of 
members  indicate  that  they  are  prepared 
to  pay  it  willingly. 

"The  NPA  Board  naturally  regrets 
this  sharp  increase  in  the  level  of 
subscription  but  wishes  to  remind 
members  that  the  subscription  is  allowable 
as  a  business  expense  for  tax  purposes  and 
that  a  substantial  part  of  it  is  included 
amongst  the  costs  that  are  reimbursed  as 
part  of  the  total  NHS  remuneration." 


Why  the  NPA  subscription  must  go  up 
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b  

Protest  over 
way  Opren  was 
suspended 


The  Pharmaceutical  Society  is  protesting 
to  the  DHSS  and  Committee  on  Safety  of 
Medicines  about  the  Opren  suspension 
announcement. 

The  Society  says  it  has  the 
responsibility  of  advising  its  members  in 
such  matters,  yet,  once  again,  its  first 
knowledge  of  the  CSM  decision  came  with 
the  announcement  via  the  news  media.  A 
spokesman  for  the  Department  of  Health 
said  the  Pharmaceutical  Society,  British 
Medical  Association  and  medical  Royal 
Colleges  were  informed  of  the  Opren 
decision  by  hand-delivered  letter  on 
Wednesday  morning,  before,  the  Press 
statement  was  released. 

Individual  letters 

Pharmacists  and  doctors  are  being  sent 
letters  from  the  CSM.  However  although 
dated  August  3,  posting  did  not  begin 
until  Monday,  August  9.  The  DHSS  have 
blamed,  the  delay  on  the  time  taken  to 
print  and  address  almost  100,000  letters. 
The  letter  says  the  product  licences  for 
Opren  have  been  suspended  for  a  period 
of  three  months  initially  and  this  means 
the  licence  holder  may  not  promote  or 
supply  the  product  during  that  time.  The 
CSM  has  received  over  3,500  reports  of 
adverse  reactions  associated  with 
benoxaprofen  including  61  fatal  cases. 

Doctors  are  advised  not  to  start  Opren 
!  therapy  in  new  patients  and  not  to  re- 
prescribe  the  drug  without  good  reason. 
Pharmacists  are  advised  to  contact  the 
prescribing  doctor  before  dispensing 
Opren  from  their  existing  stock.  The 
Pharmaceutical  Society  has  re-iterated 
that  pharmacists  should  check  with  the 
prescriber,  personally,  if  they  receive 
Opren  prescriptions.  However,  if  the 
prescriber  confirms  he  wants  Opren, 
pharmacists  should  then  dispense  the 
presentation  if  they  have  stocks. 

Stocks  not  withdrawn 

The  Department  of  Health  has  not  said 
that  Opren  stocks  should  be  withdrawn 
from  pharmacies  but  Dista  say  they  will 
accept  for  full  credit  any  supplies  returned 
from  wholesale  chemists.  Retail  and 
hospital  pharmacists  who  do  not  wish  to 
hold  stocks  should  return  them  to  their 
wholesaler. 

The  company  says  it  was  not  consulted 
about  the  decision  to  suspend  Opren's 
product  licence  and  therefore  cannot  yet 
make  a  firm  statement.  However  the  Eli 
Lilly  parent  company  has  reluctantly 
decided  to  stop  marketing  the  drug 
worldwide  except  for  the  UK  (where  they 
are  implementing  the  90-day  suspension). 
The  decision  was  taken,  despite  their 
belief  in  the  value  of  the  drug,  because  the 
UK  suspension  has  made  the  whole  issue 


"My  idea  of  a  working  holiday 
controversial,  they  say,  and  the 
subsequent  widespread  publicity  is 
causing  concern  and  confusion  to  patient 
and  physician. 

On  the  front  page  of  the  Daily  Express 
last  week,  Professor  Arnold  Beckett 
Chelsea  College  pharmacy  department, 
was  reported  to  have  said  that  he 
repeatedly  warned  of  the  dangers  of 
Opren  and  other  long-acting  drugs.  At 
first  his  warnings  were  general  but  he  later 
used  anti-arthritis  drugs  to  stress  his 
point. 

Mrs  Janice  Finch,  who  believes  her 
mother's  death  was  linked  with  the  drug, 
is  setting  up  an  Opren  Action  Group  to 
fight  for  compensation  from  the 
manufacturers.  She  is  collecting  a  list  of 


Several  complaints  about  advertisements 
for  slimming  treatments  are  included  in 
the  latest  case  report  from  the  Advertising 
Standards  Authority. 

Eight  complaints  against  advertisers  of 
slimming  treatments  were  upheld.  Four  of 
these  were  for  claims  that  hypnosis, 
relaxation  therapy  etc  could  lead  to 
successful  weight  loss  and  two  were  for 
claims  referring  to  cellulite.  Both  the 
advertisements  mentioning  cellulite 
appeared  in  the  London  handout,  Girl 
About  Town  magazine.  One  for  Morle 
Slimming  and  Beauty  Centre  stated:  "Our 
treatments  will  combat  problems  of 
cellulite,  stretch  marks  and  sorry 
bustlines."  The  other  for  Figure  Beauty 
claimed  that  persistent  cellulite  could  be 
effectively  eliminated  and  guaranteed 
slimming. 

The  British  Code  of  Advertising 
Practice  states  that  products  claiming  to 
achieve  slimming  through  the  removal  of 
cellulite  are  not  acceptable  as  their 
efficacy  in  slimming  has  not  yet  been 
adequately  substantiated.  In  the  case  of 
the  Figure  Beauty  advertisement  the  ASA 
was  concerned  that,  despite  a  previous 
complaint  investigation  and  extensive 
advice  from  the  Code  of  Advertising 
Practice  Committee,  the  advertisers  and 
publishers  continued  to  flout  the 


people  wishing  to  claim  compensation  and 
may  be  contacted  at  71  Casterbridge 
Road,  Blackheath,  London  SE3 
(telephone  01-318  0347).  Mrs  Finch  is 
concerned  that  the  drug  has  been 
suspended,  not  banned,  as  she  has  been 
campaigning  since  June  for  it  to  be  taken 
off  the  market. 

□  The  Pharmaceutical  Services 
Negotiating  Committee  has  contacted  the 
Department  of  Health  over  prescription 
charges  for  replacement  prescriptions  for 
Opren.  The  DHSS  has  confirmed  that  in 
these  cases  there  will  be  no  concession  to 
the  patient.  Contractors  are  advised  to 
collect  prescription  charges  for 
replacement  prescriptions  in  the  normal 
manner. 


requirements  of  the  code.  The  publishers 
were  not  members  of  a  CAP  media 
organisation,  it  was  noted,  and  the 
advertisement  claims  were  not  accepted  by 
publications  which  supported  the  code. 

Medicine  complaints 

Two  complaints  were  made  about 
advertisements  for  medicines  that 
appeared  in  a  Woman 's  Realm  feature 
entitled  "Spend  wisely  with  Betty 
Bywell."  One  challenged  the  claim  that 
Elasto  tablets  "will  soon  help  you  to  get 
rid  of  those  nagging  leg  pains."  This 
complaint  was  not  upheld  as  the  product 
licence  of  right  supported  a  general  claim 
for  the  relief  of  aching  legs. 

The  second  complaint  was  about  an 
advertisement  for  Lusty's  garlic  perles 
that  stated  "Garlic  is  one  of  the  best 
herbal  remedies  for  building  the  body's 
natural  resistance  to  cold,  flu  and  catarrh 
...  If  you  are  unfortunate  enough  to  be 
already  suffering  from  a  cold  or  catarrah, 
Lusty's  can  bring  safe  and  speedy  relief." 
The  complaint  was  upheld  in  part  as  the 
product  licence  of  right  supported  the 
claim  for  relief  from  cold  or  catarrah. 
However  the  ASA  decided  there  was  no 
substantiation  that  garlic  built  up  the 
body's  natural  resistance  and  the 
advertisers  agreed  to  remove  it  in  future. 


ASA  attacks  slimming  advertisements 
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Most  pharmacies  willing  to 
pay  NPA's  advertising  levy 


More  than  80  per  cent  of  pharmacists  are 
willing  to  pay  the  special  levy  required  for 
the  National  Pharmaceutical 
Association's  proposed  advertising 
campaign,  according  to  preliminary 
market  research. 

Last  month's  NPA  Board  meeting  was 
told  that  the  research  contained  "no 
surprises".  "In-depth"  interviews  with 
pharmacists  had  been  completed  and 
discussions  held  with  three  groups  of 
consumers  —  one  in  Birmingham,  one  in 
Scotland  and  a  mixed  group  of  old  age 
pensioners.  However,  the  levy  research 
had  been  "qualitative"  rather  than 
"quantitative"  and  a  more  accurate 
figure  will  be  available  when  a  larger 
number  of  telephone  interviews  have  been 
conducted.  These  were  to  take  place 
during  the  last  week  in  July  and  an 
"omnibus"  survey  of  2,000  consumers 
was  due  at  the  same  time.  After 
completion  of  this  research,  the  format  of 
the  campaign  would  be  planned  in  detail. 

An  extract  from  a  member's  letter  was 
read  to  the  Board,  and  the  Board 
wholeheartedly  approved  of  the 


Campaign  meetings 


Thirteen  regional  meetings  of  NPA 
members  in  England  and  Wales  have 
been  planned  to  discuss  the  proposed 
advertising  campaign.  The  main 
speakers  will  be  the  director  (Mr 
Astill),  and  Mr  Carnegie  of  Beam 
Advertising  &  Marketing.  It  is  hoped 
that  local  Board  members  will  take  the 
chair. 

Invitations  to  members  are  to  be 
distributed  at  the  beginning  of 
September,  accompanied  by  a 
brochure  describing  the  reasons  for  the 
campaign,  its  background,  format  and 
cost.  Members  are  also  to  be  given 
ideas  about  how  they  can  plan  for  the 
campaign  "so  that  they  will  live  up  to 
the  claims  to  be  made  on  their  behalf." 
All  meetings  begin  at  8pm. 


Date 

Region 

Venue 

Sept. 

20 

Ipswich 

Moat  House 

22 

Manchester 

Midland  Hotel 

24 

Liverpool 

Holiday  Inn 

28 

London 

1  Lambeth  High  Street 

29 

Plymouth 

Holiday  Inn 

30 

Cardiff 

Post  House 

Oct. 

1 

Bristol 

Holiday  Inn 

4 

Nottingham 

Novotel 

5 

Newcastle 

Five  Bridges  Hotel, 

Gateshead 

6 

Leeds 

Parkway  Hotel 

7 

Birmingham 

Post  House 

8 

North  Wales  / 

Deeside  Leisure  Centre, 

Cheshire 

Queenferry 

11 

Maidstone 

Veglios  Motel 

sentiments  expressed:-  "As  my  renewal  is 
not  due  until  April  1,  1983,  may  I  take  this 
opportunity  of  adding  my  name  to  the 
'ayes'  for  the  £50  publicity  fees.  Your 
publication  of  the  new  policy  document 
was  timely.  The  policy  cannot  be  faulted 
and  will  make  for  a  strong  sense  of  unity 
in  community  pharmacies ..." 

Further  material  from  the  Scottish 
Department  of  the  Pharmaceutical 
Society  on  their  "Ask  about  your 
medicine"  campaign  was  examined  by  the 
Board.  This  included  the  logo,  showcards 
and  the  circular  letter  to  Scottish 
pharmacists.  The  Board  agreed  that  the 
theme  of  the  publicity  had  much  in 
common  with  the  proposed  NPA 
campaign. 

Parliamentary  dinner 

Reports  were  presented  by  the  director 
and  Board  members  who  had  attended  the 
dinner  with  Labour  MP's  on  July  22. 
Sponsored  by  Mr  Roland  Moyle,  it  was 
attended  by  Mrs  Gwyneth  Dunwoody  and 
Messrs  T.  Alec  Jones,  Lewis  Carter- Jones 
and  Alfred  Morris.  Topics  discussed 
included  rural  pharmacies,  the  role  of 
pharmacists  as  advisers  on  family  health, 
possible  savings  to  the  NHS  by  making 
better  use  of  the  pharmacist,  and 
enlarging  the  range  of  medicines  available 
for  the  pharmacist  to  recommend. 

Rural  revival 

Dr  Maddock  and  Mr  Ross  each  presented 
a  document  on  rural  dispensing  as  a 
means  of  highlighting  the  particular 
problems  of  NPA  members  in  rural  areas. 
The  documents  were  not  intended  to  form 
the  basis  of  NPA  policy  or  suggest  any 
particular  line  of  action.  However,  the 
Board  decided  to  revive  the  rural  area 
pharmacy  sub-committee.  Its  members 
would  be  Dr  Maddock  and  Messrs 
Hendra,  Moore,  Ross,  Thornton  and  the 
chairman,  Mr  Gellman.  The  sub- 
committee's terms  of  reference  would  be 
"to  develop  an  NPA  policy  in  relation  to 
the  provision  of  pharmaceutical  services 
in  non-urban  areas". 
Private  hospital  cover.  The  Board 
considered  a  member's  question  on 
whether  CDA  indemnity  could  be 
extended  to  cover  claims  arising  from  the 
activities  of  his  employee  pharmacists 
while  engaged  by  a  local  BUPA  hospital 
to  distribute  medicines  within  the 
hospital.  The  CDA  Rules  restricted 
indemnity  to  "retail"  transactions  and  to 
claims  against  a  member  in  his  capacity  as 
the  proprietor  of  a  retail  pharmacy.  It  was 
therefore  decided  that  indemnity  would 
not  extend  to  the  pharmacist  working  in  a 
private  hospital.  He  was  to  be  advised  to 
seek  professional  indemnity  cover 
through  the  insurance  scheme 
administered  by  the  Pharmaceutical 
Society. 


Pharmaceutical  &  General  Provident 
Society.  The  Board  decided  to  increase  the 
scale  of  sickness  benefit  to  a  maximum  of 
£144  a  week  for  pharmacists  and  £90 
weekly  for  non-pharmacists. 
Computer  sub-committee.  The  Board 
decided  to  ask  the  information 
department  to  compile  a  comparative  list 
of  the  computer  systems  available  for  use 
in  retail  pharmacies. 
Pharmacist  on  duty  sign.  It  was  agreed 
that  the  sign  needed  up-dating  to  dovetail 
with  the  proposed  1982  advertising 
campaign.  The  wording  will  be  amended 
to  "Pharmacist  available  for  consultation 
is:-"  followed  by  the  name  of  the 
pharmacist  which,  as  before,  will  be 
supplied  as  a  loose  insert.  The  new  sign 
will  be  introduced  as  soon  as  stocks  of  the 
present  sign  are  exhausted. 
Medicines  guidance  notice:  A  further  sign 
bearing  the  words  "If  you  have  any 
inquiries  about  your  medicines,  please  ask 
the  pharmacist"  was  also  felt  to  be  needed 
as  an  adjunct  to  the  campaign,  and 
proposals  for  alternative  presentations 
will  be  considered  at  the  September 
meeting. 

Prescription  receipt  books:  It  was  decided 
that  the  wording  on  the  NPA's 
prescription  receipt  slips  be  amended,  at 
the  next  reprinting,  to  provide  space  for 
the  number  of  items  and  number  of 
forms. 

Credit  card  facilities.  The  NPA  will  offer 
Access  and  Barclaycard  facilities  for 
members  who  wish  to  purchase  certain 
business  aids  on  a  personal  basis. 
Sick  Pay.  It  was  agreed  that  the  office 
should  prepare  a  simple  guide  to  the 
DHSS  "indigestible"  publication  — 
"Employers'  Guide  to  Statutory  Sick 
Pay." 

No  improvement  on 
emergency  duty  pay 

Hospital  pharmacists  are  no  further  on  in 
their  struggle  for  fair  emergency  duty 
payments. 

A  joint  Whitley  Council  meeting  on 
emergency  payments  was  held  last  week 
but  the  management  side  refused  to  make 
any  improvement  in  its  offer.  The  staff 
side  had  already  said  that  the  "package 
offer"  which  included  funding  an  on-call 
scheme  out  of  the  6Vi  per  cent  pay 
increase  was  inadequate.  The  package 
offer  provides  payments  of  £5  per  session 
for  staff  on  call  and  £400  for  residencies 
leaving  4.67  per  cent  for  the  annual  salary 
increase. 

Ms  Donna  Haber,  ASTMS  divisional 
officer  for  the  Guild  of  Hospital 
Pharmacists,  said  that  accepting  the  offer 
would  have  been  impossible  as  it  would 
give  pharmacists  the  lowest  emergency 
pay  rates  and  the  lowest  annual  increase 
of  all  hospital  workers.  The  Guild  wants 
the  emergency  duty  offer  to  be  calculated 
on  the  existing  number  of  formal  on-call 
schemes  (60)  rather  than  the  projected 
number  of  220  but  the  management  side  is 
unwilling  to  discuss  this. 
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How  to  give  up 
tranquillisers 

A  warning  about  the  risks  of  dependence 
on  benzodiazepines  and  advice  on  how  to 
give  them  up  is  given  in  a  booklet 
published  this  week  by  Release 
Publications  Ltd. 

The  hardest  way  is  to  stop  taking  the 
entire  dose  suddenly,  the  booklet 
explains,  "Many  people,  nor  realising  that 
they  are  dependent  on  their  tranquillisers, 
try  this,  have  severe  withdrawal 
symptoms,  panic  and  go  back  on  the 
whole  lot.  They  then  lose  even  more 
confidence  and  feel  more  anxious  and  out 
of  control  at  the  discovery  that  they 
apparently  cannot  stop  taking  their  drugs. 
The  secret  is  to  wean  yourself  off 
gradually  and  to  work  out  a  timescale  that 
suits  you." 

Reducing  over  about  three  weeks  is 
probably  the  shortest  time  possible, 
although  many  people  will  need  to  do  it 
more  slowly,  the  booklet  continues.  "It's 
best  to  tell  your  doctor  that  you  are 
wanting  to  come  off,  and  maybe  to  work 
out  a  reduction  programme  jointly  with 
him  or  her."  Suggestions  include  halving 
tablets,  asking  for  tablets  with  lower 
strength,  and  not  to  keep  lowering  the 
dose  then  raising  it  again  on  "bad  days" 
because  in  those  who  are  dependent, 
withdrawal  symptoms  are  worst  when 
blood  levels  are  falling  most  quickly. 

Release  emphasises  that  there  is  no 
need  to  feel  ashamed  of  using  prescribed 
drugs  and  seeming  to  be  dependent  on 
them.  "People  receive  tranquillisers  in  the 
good  faith  that  they  may  help  them  to  'do 
better'  in  the  world.  So  why  should  a  user 
feel  guilty?" 

Release  believes  that  "tranx"  should 
generally  be  used  to  help  someone  ride  out 
a  crisis  in  the  short  term.  "This  can  give 
them  a  'break'  until  they  are  in  a  better 
position  to  work  the  problem  through." 
One  undesirable  effect  is  that  "tranx" 
may  stop  people  tackling  the  real 
problem.  A  section  on  "pills  and  profits" 
points  out  that  "a  lot  of  money  is  being 
made  out  of  these  drugs"  and  doctors  are 
under  much  pressure  from 
pharmaceutical  companies  to  prescribe 
them.  "Trouble  with  tranquillisers" 
(£0.40),  Release  Publications  Ltd,  1  Elgin 
Avenue,  London  W93PR. 

Baby  swimming  may 
prevent  cot  deaths 

Care  Laboratories  are  hoping  to  set  up  a 
baby  swimming  scheme,  in  conjunction 
with  the  Amateur  Swimming  Association, 
in  the  belief  that  this  might  help  prevent 
cot  deaths. 

At  a  recent  conference  on  baby 
swimming,  sponsored  by  the  company 
and  ASA,  Professor  Malcolm  Cameron 
of  the  London  Hospital  outlined  his 
theory  that  baby  swimming  could  give 


resistance  to  cot  deaths.  Some  cot  deaths 
may  be  because  babies'  breathing 
functions  have  not  developed  fully,  he 
thought,  and  swimming  could  help 
develop  their  respiration.  Swimming 
could  be  a  natural  progression  from  the 
atmosphere  of  the  womb  to  the  air,  he 
said,  and  babies  developed  much  better  as 
a  result  of  early  water  therapy. 

Professor  Cameron  proposed  setting- 
up  special  hygienic,  heated  mini-pools 
under  proper  medical  supervision  to  make 
swimming  available  to  very  young  babies. 
Such  a  scheme  could  provide  the  scientific 
data  to  investigate  the  possible  link 
between  baby  swimming  and  cot  deaths. 

July  increase  in 
pharmacy  numbers 

Pharmacy  numbers  rose  to  10,722  in  July, 
an  increase  of  1 1  on  the  number  of 
premises  at  the  end  of  198 1 .  There  was  a 
net  gain  of  12  pharmacies  to  the  Society's 
Register  in  July. 

In  England  27  shops  opened  (five  in 
London)  and  14  closed  (two  in  London), 
and  in  Wales  three  opened  and  two 
closed.  In  Scotland  closures  exceed 
openings  with  four  pharmacies  coming  off 
the  Register  and  two  being  added. 


Condom  standard 

A  new  international  standard  for  rubber 
condoms  may  be  finalised  at  an 
International  Organisation  for 
Standardisation  meeting  to  be  held  in 
London  on  September  1 .  An  ISO 
technical  report  on  intra-uterine  devices 
has  already  been  produced,  in  addition  to 
several  parts  of  the  condoms  standard 
which,  if  finalised,  will  probably  be 
implemented  as  a  British  Standard.  Draft 
proposals  for  contraceptive  diaphragms 
are  also  to  be  discussed. 

LETTERS 


Unichem  policy 

Mr  Richardson's  letter  (C&D  August  7) 
obviously  calls  for  a  restatement  of 
Unichem's  policy  regarding  the  problem 
of  "leap-frogging."  This  may  seem 
superfluous  since  our  position  has  been 
clearly  stated  on  many  occasions,  and  as 
recently  as  November  21,  1 98 1 ,  by  Peter 
Dodd  in  this  publication. 

However,  for  the  record,  Unichem 
considers  the  question  of  rationalised 
location  of  the  pharmaceutical  services  in 
the  UK  to  be  one  of  the  most  serious 
problems  facing  the  profession  today. 
Unichem  abhor  those  occasions  when  a 
pharmacist  seriously  puts  at  risk  the 
livelihood  of  another  pharmacist  by 
opening  between  a  well-established 


business  and  its  prime  source  of  revenue 
such  as  a  group  practice  of  doctors. 

Nevertheless,  this  serious  situation  can 
only  be  cured  by  Government  action, 
under  the  influence  of  the  Pharmaceutical 
Society.  Unichem's  articles  of  trading 
require  that  we  supply  our  full  range  of 
services  to  any  privately-owned  pharmacy 
that  can  reach  our  criteria  of  financial 
stability.  We  are  not  in  a  position  to  act  as 
"judge  and  jury"  in  such  cases.  Indeed,  in 
the  very  same  edition  of  the  magazine  the 
National  Pharmaceutical  Association 
announce  that  it  has  had  legal  advice 
warning  against  taking  such  a  stance. 
W.H.  Hart, 

Assistant  marketing  director, 
Unichem  Ltd, 
Morden,  Surrey. 


The  pharmacist  may  have  felt  like 
checking  that  his  patient's  sweet  peas 
hadn 't  developed  a  cough  —  before 
dispensing  Tedral 


Joint  practice 


I  understand  that  some  time  ago  you 
published  (C&D,  March  14,  1981)  an 
article  advocating  the  use  of  possible 
surplus  acommodation  of  pharmacy 
premises  by  a  chiropodist.  For  the  past 
two  and  a  half  years  I  have  had  such  an 
arrangement  and  should  like  to  echo  your 
recommendation  on  behalf  of  the  "other 
party"  involved. 

May  I  suggest  however,  that  any 
members  of  your  profession  who  consider 
undertaking  such  a  venture  satisfy 
themselves  that  the  chiropodist  is  in  fact 
"bona  fide."  Chiropodists  who  have 
attended  a  three-year  full-time  course  of 
training  become  State  Registered  and  are 
members  of  the  Society  of  Chiropodists. 
Their  designatory  letters  are  therefore 
SRCh  and  MChS.  Only  chiropodists  with 
these  qualifications  are  recognised  by  the 
NHS. 

Finally,  may  I  come  back  to  my 
opening  remarks.  The  coexistence  of 
pharmacist  and  chiropodist  can  be  of 
mutual  benefit.  This  benefit  and  indeed 
the  reputation  of  the  pharmacy  may 
however  be  reduced  by  an  insufficiently 
trained  chiropodist. 
Grahame  J.  Lavis 
Wantage,  Oxon. 
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PEOPLE       TOPICAL  REFLECTION 


Mr  Arunkumar  Amin,  MPS,  (right)  of 
Station  Road,  Belmont,  Sutton, 
receives  a  £200  Marks  and  Spencer 
voucher  from  Unichem 's  Croydon 
branch  manager,  Mr  Peter  Puzey.  Mr 
Amin  was  one  of  the  five  first  prize 
winners  in  Unichem 's  April  lucky  draw 
for  Kleenex  Boutique  tissues. 


Mr  Philip  Hunt,  a  Bristol  community 
pharmacist  and  recent  newcomer  to  the 
Pharmaceutical  Society's  Council,  was 
the  centre  of  attraction  during  a  model 
aero  display  last  weekend  when  he 
launched  his  hot  air  balloon  and  floated 
overhead  in  it.  Mr  Hunt,  who  bought  the 
balloon  about  18  months  ago,  hopes  soon 
to  become  a  registered  pilot.  The  event 
was  Herefordshire  Model  Aero  Club's 
"border  counties'  spectacular,"  held  this 
year  at  Eastnor  Castle,  near  Ledbury. 
Over  50  community  pharmacists  and  their 
families  attended  as  guests  of  Winpharm, 
whose  western  regional  manager  Peter 
Worthington  was  show  director. 
Mr  Eric  Harrow  has  retired  after  47  years 
as  a  pharmacist  in  Longford,  Coventry. 
After  qualifying  in  1934  he  returned  to 
manage  a  shop  belonging  to  Mr  George 
Williamson,  with  whom  he  had  served  his 
apprenticeship.  Mr  Harrow  bought  the 
premises  outright  in  1951,  and  moved  up 
the  road  to  the  present  location  at  219 
Longford  Road  in  1970.  His  business  has 
been  bought  by  D.  and  S.  Maxted,  and 
will  continue  to  be  run  as  a  pharmacy. 
■  The  new  officers  for  the  Middlesex 
Pharmaceutical  Group  for  1982-83  are: 
chairman,  Mr  J.B.  Hayward;  vice- 
chairman,  Mr  L.P.  Emerson;  treasurer, 
Mr  R.W.  Wiltshire.  The  chairmen  and 
vice-chairmen  of  the  constituent  Local 
Pharmaceutical  Committees  are:  Barnet; 
Mr  G.  John  and  Mr  C.  Harris.  Brent  and 
Harrow;  Mr  D.  Beck  and  Mr  C.G.  Lewis. 
Ealing,  Hammersmith  and  Hounslow;  Mr 
B.  Zatland  and  Mr  C.J.  Stockwell. 
Enfield  and  Haringey;  Mr  A.S.  Curtis  and 
Mr  D.  Daly.  Hillingdon;  Mr  R.W. 
Wiltshire  and  Mr  L.P.  Emerson.  The 
Group  secretary  is  Mr  Scriven  J.  Turner, 
158  Kentish  Town  Road,  London  NW5 
(tel  01-267  3364). 


By  Xrayser 


No  good? 


The  very  day  I  posted  last  week's  copy,  I 
heard  a  customer  insisting  she  be  given  a 
bottle  of  oil  of  sassafras;  I  knew  we  didn't 
have  any,  so  moved  into  the  shop  to  find 
out  what  it  was  wanted  for.  Somewhat 
reluctantly  I  was  told  it  was  for  head  lice, 
and  she  wanted  it  because  her  doctor  had 
just  told  her  all  the  modern  stuff  was  a 
waste  of  time,  and  the  old-fashioned 
treatments  were  the  best. 

I  remembered  the  oil  well  enough 
because  we  used  it  as  a  flavouring,  not 
unlike  aniseed  in  its  taste  and  persistence 
(a  little  went  a  long  way).  I  have  not  seen 
it  for  years  since  a  report  that  it  might 
cause  liver  damage  decided  us  to  abandon 
its  use,  but  sure  enough  Martindale 
confirmed  it  had  been  used  for  nits,  but 
because  it  causes  irritation  to  the  scalp  it 
should  be  applied  to  the  hair  only,  with  a 
stiff  brush.  "You  rather  than  me",  I 
thought  as  I  explained  this,  prior  to 
suggesting  that  before  we  went  to  the 
trouble  and  expense  and  smell  entailed 
with  the  treatment,  she  might  like  to  try 
just  one  of  the  effective  modern  products 
recommended  by  the  authorities, 
producing  the  timely  paragraph  from  the 
C&D  to  back  me  up.  She  agreed.  Next 
week  I'll  know  who  was  right. 

Drug  counts 

I'm  still  disturbed  about  this  business  of 
pharmacists  dispensing  private  scripts 
from  rogue  doctors  for  drug  abusers,  and 
making  a  good  thing  out  of  it.  I  suppose 
we  have  to  accept  there  must  be  a  few 
rogues  in  our  ranks  too. 

There  has  to  be  a  better  way  of 
checking  on  all  drugs  liable  to  abuse.  I 
don't  really  see  our  inspectorate  missing 
entries  in  the  private  dispensing  book,  so 
is  it  possible  that  entries  are  not  being 
made?  It  seems  to  me  that  control  would 
be  tightened  up  considerably  if  we  were 
required  to  forward  our  private  scripts  to 
the  pricing  bureaux  when  they  were 
completed,  along  with  the  NHS  bundle.  A 
comparatively  simple  matter  for  those 
experts  in  script  handling  to  collate  tables 
of  prescribing  habits  for  particular 
doctors,  so  that  unusual  patterns  would 
be  shown  up  in  a  matter  of  weeks  rather 
than  years  —  action  could  then  be 
initiated  from  official  sources  instead  of 
as  a  belated  response  to  a  radio 
programme. 

If  all  scripts  were  supposed  to  be 
forwarded,  then  it  would  be  assumed  the 
total  dispensed  figure  for  a  particular  drug 
from  any  pharmacy  would  be  obtained, 
and  since  these  could  easily  enough  be 
compared  with  wholesale  purchases,  there 


would  be  an  inbuilt  deterrent  against  the 
temptation  to  "lose"  the  odd  script  or 
two. 

Not  only  that,  the  knowledge  that  the 
scripts  written  by  a  given  prescriber 
covering  say,  a  twelve-pharmacy  area 
were  being  collected  and  analysed 
monthly  by  an  exceedingly  efficient 
department,  would  surely  mean  early 
warnings  of  possible  abuse  being  fed  back 
to  drug  squads,  Society  inspectors  and 
pharmacists,  before  it  could  develop  into 
a  racket.  I'd  feel  a  lot  more  secure  with 
that  kind  of  backing,  as  would  every 
upright  man. 

To  those  who  might  object  because  it 
shifts  responsibility  for  drug  monitoring 
from  our  hands  to  a  government 
department,  I  can  only  say  that,  from  the 
statements  published,  we  have  already 
failed,  because  our  inspectorate  (from  a 
six-monthly  browse  through  the  script 
book)  has  not  been  able  to  pick  up  any 
abuse.  And  because  our  PSGB  is  now 
offering  to  look  into  named  cases ...  if  it 
is  given  the  names! 

Our  system  was  designed  to  cope  with 
the  requirements  of  the  law  when 
observed  by  predominantly  honest  and 
respectable  professions  which  rarely  faced 
temptations  of  the  sort  now  available.  I 
think  such  an  initiative  should  come  from 
pharmacists  as  a  responsible  affirmation 
of  the  role  we  are  trying  to  project.  When 
you  work  out  the  fuller  implications  of 
what  I  advocate,  you  will  see  certain  other 
niceties  which  should  grow  on  you  after  a 
while.  I'll  leave  you  to  work  them  out,  but 
don't  waste  too  much  time.  It  would  be  a 
pity  to  have  a  bodge-up  reform  thrust  on 
us  by  an  angry  public. 

Who  knows? 

Never  one  to  resist  a  challenge,  and 
having  various  reference  books  which  run 
back  almost  100  years,  I  spent  a  few 
minutes  taking  up  Mr  A.G.  Wells  in  his 
recent  request  for  information  about 
"McGregor's  paint,"  but  regret  I  drew  a 
blank  from  my  oldest  C&D 
"Pharmaceutical  Formulas"  (only  191 1). 
Nor  did  it  appear  in  my  1904  PJF 
(Pharmaceutical  Journal  Formulary), 
though  between  the  two  of  them  they 
came  up  with  proof  of  Scottish  ingenuity 
with  such  items  as  MacDonald's 
compound  morphia  suppositories, 
MacKenzie's  eye  lotion,  MacAlister's  oil, 
McCrorie's  stain,  McDade's  mixture, 
MacGregor's  tooth  powder,  McGrath's 
ginger  essence,  Mcintosh's  arsenical  paste 
and  Sir  M.  Mackenzie's  asthma  powder. 
Is  is  possible  that  the  "little  old-fashioned 
Devon  chemist  shop"  was  run  by  a 
MacGregor,  MPS,  with  a  sense  of 
humour  or  pride?  ■ 
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Society  to  seek  new 
medicines  category 


The  Pharmaceutical  Society  is  to  write  to 
the  Department  of  Health  suggesting  that 
there  should  be  a  special  category  of 
medicines  somewhere  between  pharmacy 
medicines  and  prescription  only 
medicines. 

The  letter  is  in  response  to  the  recently 
issued  document  setting  out  the  procedure 
by  which  changes  in  legal  status  of 
medicinal  products  can  be  sought  (C&D, 
July  17,  p96). 

The  Council's  Legislation  Committee 
said  at  this  month's  meeting  that  the 
document  was  mainly  a  procedural  one, 
but  it  was  agreed  that  the  opportunity 
should  be  taken  to  emphasise  the  Society's 
policy  of  maintaining  a  large  number  of 
pharmacy  medicines  and,  in  view  of  the 
increasing  advisory  role  of  pharmacists, 
the  extension  of  the  pharmacy  medicines 
list  to  embrace  some  preparations  that  are 
at  present  prescription  only. 

The  Committee  recommended  that  a 
letter  be  sent  to  the  Department  making 
the  following  points:  that  Council 
believed  consultation  on  the  proposed 
changes  should  take  place  not  only  with 
the  Committee  on  Safety  of  Medicines, 
but  also  with  the  Committee  on  the 
Review  of  Medicines;  that  there  should  be 
no  suggestion  of  any  reduction  in  the  legal 
category  of  pharmacy  medicines;  that, 
bearing  in  mind  the  increasing  advisory 
role  of  the  pharmacy,  the  legal  category  of 
pharmacy  medicines  could  be  expanded  to 
include  some  that  are  at  present  controlled 
as  prescription  only  medicines;  that  it 
would  be  desirable  to  have  a  special 
category  of  medicines  somewhere  between 
pharmacy  medicines  and  prescription  only 
medicines;  that  the  Society  noted  with 
pleasure  the  provision  whereby  a 
representative  professional  body  could 
propose  a  change  in  the  legal  status  of  a 
product;  and  that  professional  bodies 
should  be  consulted,  perhaps  through  an 
informal  non-statutory  procedure, 
whenever  any  major  change  in  legal  status 
was  proposed. 

Medicines  and  dental  care 

The  Society  is  to  write  to  the 
Northampton  Junior  Chamber  expressing 
reservations  about  the  content  of  a  leaflet 
on  medicines  and  dental  care.  The  letter 
will  point  out  that  despite  the  risk  of  sugar 
in  medicines  damaging  the  teeth,  there  are 
occasions  when  a  liquid  preparation  is 
more  appropriate  than  a  crushed  tablet, 
since  bioavailability  of  tablets  under  such 
conditions  would  not  normally  have  been 
tested.  The  letter  will  also  state  that 


crushing  tablets  and  taking  them  with 
food,  in  milk  or  on  peanut  butter  could 
affect  absorption:  for  example,  taking 
crushed  tetracycline  tablets  with  milk 
could  reduce  absorption  while  taking 
griseofulvin  on  peanut  butter  could 
accelerate  absorption.  The  letter  will  also 
say  that  the  advice  that  liquid 
preparations  could  be  taken  with  food  is 
also  inappropriate,  since  the  absorption 
of  certain  penicillins  could  be  affected. 
The  most  appropriate  advice  is  that  teeth 
should  be  brushed  immediately  after  a 
liquid  preparation  has  been  taken. 

Public  relations 

The  director  of  public  relations,  Mr  Philip 
Paul,  reported  to  the  Council  that  during 
July  he  had  attended  an  Institute  of 
Public  Relations  meeting  addressed  by  the 
head  of  the  Scotland  Yard  Press  bureau, 
on  the  problems  facing  the  Metropolitan 
Police  and  the  contributions  that  might  be 
made  by  public  relations  practitioners  to 
help  solve  them. 

The  DPR  also  met  the  editor  of  The 
Times  special  reports,  to  discuss  the 
possibility  of  a  special  report  dealing  with 
the  professional,  educational  and 
disciplinary  aspects  of  pharmacy.  The 
DPR  provided  suggestions  for  articles, 
which  were  discussed  in  detail.  A  letter 
had  since  been  received  indicating  that 
The  Times  hoped  to  proceed  with  the 
project  and  was  preparing  a  synopsis  of 
the  proposed  editorial  content  for  further 
discussion. 

With  Mr  W.  B.  Rhodes,  the  Society's 
assistant  secretary,  the  DPR  met  Dr  D. 
Rosenberg,  of  Intercare,  a  charitable 
organisation  involved  in  collecting 
unwanted  drugs  in  the  UK  for  supply  to 
third  world  countries  in  Africa.  The 
Society's  policy  was  explained  to  Dr 
Rosenberg,  who  gave  an  assurance  that 
Intercare  never  sought  or  accepted  gifts  of 
drugs  from  private  homes,  accepting  such 
donations  only  from  medical  sources. 

The  DPR  met  the  editor  of  Living,  a 
family  magazine  with  a  claimed 
circulation  of  500,000  distributed  through 
supermarkets,  and  provided  her  with  a  list 
of  subjects  for  articles  in  connection  with 
the  Society's  activities  and  concerns.  The 
DPR  also  met  the  chief  Press  officer  of 
the  British  Medical  Association  for 
general  discussion  of  mutual  PR  interests. 

The  assistant  public  relations  officer 
attended  a  London  Broadcasting  Co  Press 
conference  on  tranquillisers  and,  as  a 
result,  had  been  invited  by  the  health 
education  officers  involved  to  take  part  in 


further  discussions  on  ways  and  means  of 
communicating  information  on  ignorance 
and  abuse  of  drugs  to  schools. 

A  special  public  relations  grant  of  £200 
is  to  be  made  to  the  Society's  Croydon 
Branch  for  a  pharmacy  exhibition  to  be 
held  at  the  Sutton  Central  Library.  The 
Organisation  Committee  noted  that  the 
branch  was  well  advanced  in  its 
arrangements  for  the  exhibition  and  that 
it  was  in  a  position  to  cover  the  rent  and 
insurance  of  the  proposed  premises, 
together  with  poster  distribution.  The 
request  for  a  special  grant  was  to  fund  a 
reception  and  assist  in  the  production  and 
distribution  of  a  small  brochure. 

□  A  letter  is  to  be  sent  to  the  Department 
of  Health  urging  it  to  make  disposable 
insulin  syringes  available  on  form  FP10. 

□  The  Society  is  to  seek  a  meeting  with 
the  authors  of  a  National  Consumer 
Council  booklet  entitled  "Patients' 
rights".  It  was  reported  to  the  Practice 
Committee  that  the  booklet,  already  in 
full  circulation,  was  the  first  phase  of  a 
long  term  campaign  by  the  NCC.  The 
Committee  felt  that  the  booklet  should 
have  included  some  reference  to  the  role 
of  the  pharmacist  in  providing 
information  and  medicine  for  the 
treatment  of  minor  ailments  and  in 
providing  information  to  patients  on  their 
prescribed  medicines.  It  was  also  agreed 
that  a  reference  to  patients  obtaining 
medicines  from  dispensing  doctors  could 
be  more  appropriately  worded  to  reflect 
more  accurately  the  patients'  choice. 

Use  of 'Dr'  title 

A  letter  is  to  be  sent  to  a  community 
pharmacist  who  possesses  a  doctor  of 
philosophy  degree  pointing  out  that  his 
use  of  the  title  "Dr"  before  his  name  on 
his  pharmacy  facia  and  labels  is  contrary 
to  Council  policy.  It  was  reported  to  the 
Ethics  Committee  that  one  of  the 
Society's  inspectors  had  already  drawn 
the  pharmacist's  attention  to  Council 
policy  and  a  letter  had  subsequently  been 
written  suggesting  that  although  the  facia 
and  labels  described  the  pharmacist  as  a 
"chemist"  the  use  of  the  title  "Dr"  could 
give  the  impression  that  he  was  a 
registered  medical  practitioner  as  well  as  a 
pharmacist.  After  discussion,  the  Ethics 
Committee  agreed  that  the  facia  and 
labels  could  be  misleading,  and  the 
Council  accepted  a  recommendation  that 
a  letter  should  be  sent  confirming  policy. 

□  Members  of  the  Pharmaceutical 
Society  are  to  be  given  the  opportunity  to 
buy  the  28th  edition  of  Martindale  at  a 
special  reduced  price  when  it  is  published 
later  this  year. 

□  The  vice-president  recalled  that  in  the 
past  18  months  there  had  been  dicussions 
with  the  Wessex  Regional  Health 
Authority  regarding  the  appointment  of  a 
full  time  regional  pharmaceutical  officer. 
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The  Society's  representations  had  not 
been  successful,  and  the  authority  had 
persisted  with  its  wish  for  a  split 
appointment  of  regional  pharmaceutical 
officer  /  district  pharmaceutical  officer. 
The  post  had  now  been  advertised  on  the 
basis  of  a  60:40  split,  and  the 
advertisement  was  on  an  internal  basis 
only  in  the  Wessex  RHA.  The 
advertisement  appeared  to  make  only 
three  or  four  persons  eligible,  whereas  all 
RPhO  posts  in  the  past  had  been 
advertised  nationally. 

Mr  Darling  expressed  the  hope  that  the 
Society  would  make  immediate 
representations  to  the  Wessex  RHA 
expressing  concern  at  the  nature  of  the 
advertisement.  Mr  Knowles  suggested  that 
it  might  be  worthwhile  taking  the  matter 
up  with  Dr  Wills,  chief  pharmacist, 
Department  of  Health,  since  the 
Department  had  some  interest  in  the  post. 
Council  agreed  that  representations 
should  be  made  to  both  the  RHA  and  the 
Department. 

□  The  working  party  set  up  to  consider 
the  consultation  draft  of  the  third 
(revised)  edition  of  the  Guide  to  Good 
Pharmaceutical  Manufacturing  Practice 
("Orange  Guide")  is  to  be  expanded  to 
include  hospital  pharmacists. 

□  Mr  J.  P.  Kerr  and  Professor  Malcolm 
Rowland  have  been  nominated  to  serve  on 
the  working  party  on  prescribing  for  the 
elderly,  set  up  by  the  Royal  College  of 
Physicians. 


□  Concern  was  expressed  at  the  meeting 
of  the  Hospital  Pharmacists  Group 
committee  that  the  report  of  an 
Association  of  Anaesthetists  working 
party  on  the  use  of  Controlled  Drugs  in 
operating  rooms  mentioned  the  name  of 
Mr  G.  Appelbe,  head  of  the  Society's  law 
department,  as  having  been  consulted, 
although  he  had  not  seen  the  report  in  its 
final  draft  stage. 

Mr  Appelbe  explained  to  the 
Committee  that  he  had  been  asked  to 
attend  meetings  of  the  working  party 
because  of  the  legal  implications  and 
because  he  had  been  secretary  of  the 
Society's  working  party  on  CDs  in 
hospitals.  He  had  been  able  to  attend  only 
the  first  meeting,  and  had  not  seen  the 
final  report  until  after  it  had  been 
published.  The  Committee  felt  that  the 
way  in  which  Mr  Appelbe's  and  the 
Society's  name  had  been  used  was 
misleading,  particularly  since  the 
profession  disagreed  with  several  points  in 
the  report.  Council  agreed  that  comments 
on  the  report  should  be  submitted  to  the 
Association  of  Anaesthetists,  the  General 
Nursing  Council,  the  National 
Association  of  Theatre  Nurses,  the 
Department  of  Health  and  the  Home 
Office. 

□  The  Legislation  Committee  noted  with 
much  regret  the  recent  decision  of  the 
Agriculture  Ministers  not  to  implement 
the  Veterinary  Products  Committee's 
proposals  on  the  merchants'  list. 


However,  the  Committee  was  pleased  that 
the  Ministers  had  accepted  some  other 
proposals  which  would  make  the 
legislation  more  effective.  The  matter  is  to 
be  reconsidered  by  the  Legislation 
Committee  at  its  October  meeting 
following  consideration  of  the  matter  by 
the  Agricultural  and  Veterinary 
Pharmacists  Group  Committee. 

□  The  Education  Committee  is  to 
consider  means  by  which  instruction  on 
management  and  administration  might  be 
given  to  preregistration  graduates.  The 
matter  had  been  referred  to  the 
Committee  by  the  working  party  on 
pharmaceutical  education  and  training, 
which  had  noted  that  preregistration 
graduates  who  were  not  employed  by 
health  authorities  or  by  large  retail 
companies  did  not  normally  obtain  any 
formal  instruction  on  management  and 
administration  in  the  preregistration  year. 

□  The  July  14  meeting  of  the  pharmacy 
working  group  of  the  National  Advisory 
Body  for  Local  Authority  Higher 
Education,  to  which  representatives  of  the 
Society  had  been  invited,  had  to  be 
cancelled  because  of  the  rail  strike. 
Another  meeting  was  to  be  arranged  in 
September.  Mr  Silverman  had  been 
appointed  to  serve  on  the  working  group. 

□  It  was  reported  to  the  Finance  and 
General  Purposes  Committee  that  a 
legacy  of  £500  had  been  received  for  the 
Benevolent  Fund  from  the  estate  of  the 
late  Miss  J.  Cloud,  MPS,  of  Ilford.  ■ 


INTRODUCING 


far  tali 


♦  ULTRA  HAIR  GLO  IN  AN  AEROSOL  SPRAY.  Washes  out  completely 
♦Ultra  Hair  Glo  is  available  in  six  vivid  fluorescent  colours,  red, 

blue,  green,  white,  yellow  and  cerise. 
♦Ultra  Hair  Glo  will  even  cover  black  hair  without  the 

need  for  bleaching. 
♦Available  in  a  three  dozen  mixed  colour  point  of  sale 

display  unit. 
♦Wholesale  enquiries  welcome. 

If  you  have  difficulty  in  obtaining  this  most  wonderful 

Hair  Spray,  contact  Mr  David  Jerome. 

MAIL  ORDER  FORM  -^S> 


Please  send  No  

(as  seen  in  advert) 
at  £55.06  (inc.  V.A.T. 

ADDRESS   


Packs  ot  3  doz  mixed  Ultra  Hair  Glo  sprays 
Postage  and  Packing) 


SIGNATURE  

Please  send  cheque  with  order  to:- 
Jerome  Russell  Cosmetics  Ltd., 

Tanners  Lane,  Barkingside,  Ilford,  Essex.  Tel:  01  -551 1027 
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COUNTERPOINTS 


IQ  conditioner 
from  Wella 

Wella  have  reformulated,  repackaged  and 
given  a  new  name  to  their  conditioner 
range.  IQ  conditioner  comes  in  six 
variants  which  tie  in  with  the  IQ  shampoo 
range  (C&D  May  1 ,  p828).  These  variants 
are  shine  for  dull,  lifeless  hair,  control  for 
oily,  lank  hair,  manageability  for  permed 
hair,  body  for  fine  flyaway  hair,  care  for 
dry,  damaged  hair  and  stability  for 
coloured  hair. 

The  conditioner  comes  packaged  in 
the  same  bottles  used  for  the  shampoo 
range  and  is  available  in  two  sizes  (75ml 
£0.75  and  125ml  £1.15). 

For  the  launch  period  Wella  have 
designed  a  shelf  display  unit  containing 
6  x  75ml  and  3  x  125ml  bottles  of  each 
variant.  There  will  also  be  a  section 
holding  consumer  leaflets. 

Between  September  and  December  the 
company  is  planning  to  spend  £400,000  on 
advertising  in  the  women's  Press.  The 
campaign  will  have  three  different 
formats  and  will  promote  the  conditioner 
as  the  perfect  partner  to  the  IQ  shampoo. 
Wella  (GB)  Ltd,  Wella  Road, 
Basingstoke,  Hants. 


Pino  Silvestre  — 
a  new  look 

Vidal  of  Venice  have  redesigned  the 
presentation  of  Pino  Silvestre. 

The  packs  are  glossy  pine  green 
cartons  with  a  new  triangular  design  and 
stronger  logo  printed  in  gold.  The  glass 
"fir  cone"  bottles  are  still  used,  silk 
screened  with  the  new  logo  and  topped 
with  a  dark  green  cap  which  further 
enhances  the  overall  bottle  presentation. 

In  the  Autumn  a  colour  Press 
campaign  will  support  the  relaunch.  This 
will  continue  the  Venetian  theme  used  in 
the  past  two  years  and  all  of  the  new 
promotional  material  wil1  reflect  this 
Venetian-style  campaign.  Distributors  are 
Thomas  Christy  Ltd,  North  Lane, 
Aldershot,  Hants  GU12  4QP. 

Extensions  to  Body 
and  Bath  range . . . 

Goya  are  extending  their  Body  and  Bath 
range  to  include  a  fragrant  dusting  bowl 
complete  with  powder  puff  (£1 .95)  and  a 
moisturising  creme  bath  (£2.25).  Selected 
weekly  and  monthly  issues  of  the  women's 
Press  will  be  used  to  support  the  range 


through  to  December  and  will  feature  one 
of  the  three  fragrances,  Entice,  in  full 
page  colour  advertisements. 

. . .  and  Cedarwood 

Two  additions  have  been  made  to  the 
Cedarwood  range.  They  are  a  body 
shampoo,  which  comes  in  a  plastic  pack 
with  flip  top  cap  and  wrist  cord,  and  a 
new  deodorant  bodyspray.  Introductory 
offers  saving  £0.20  on  the  recommended 
retail  price  of  £1 .30  are  available. 
Advertisements  will  appear  on  the 
Saturday  television  pages  of  the  national 
Press.  Care  Laboratories  Ltd,  Badminton 
Court,  Amersham,  Bucks. 

First  Aid  book  from 
Smith  &  Nephew 

Smith  &  Nephew  are  offering  a  free  First 
Aid  book  on  the  two  sizes  of  Elastoplast 
antiseptic  liquid.  The  book,  Practical 
First  Aid,  is  published  by  the  British  Red 
Cross  Society  and  contains  96  pages  of 
help  and  advice  on  dealing  with 
emergencies  of  all  types.  Each  section  is  in 
easy-to-read  format  and  is  fully 
illustrated.  It  normally  retails  at  £0.95, 
but  is  free  to  purchasers  of  Elastoplast 
antiseptic  liquid,  if  they  return  the  coupon 
to  the  address  shown  on  the  bottle 
collarette. 

Following  the  recent  advertising 
campaign  for  antiseptic  cream  and  liquid, 
a  leaflet  drop  is  to  be  carried  out  in  the 
Yorkshire  and  Anglia  television  regions  at 
the  end  of  August.  Distribution  will  be 
spread  over  three  weeks.  Each  of  the  one 


million  homes  in  the  areas  will  receive  a 
colour  leaflet  with  full  details  of  the 
product  and  incorporating  a  "  1  Op  of f " 
Elastoplast  antiseptic  liquid  coupon.  Each 
recipient  who  returns  part  of  the  leaflet 
will  be  entered  into  a  £750  cash  draw, 
offering  winning  prizes  of  £500,  £100  and 
three  of  £50.  Smith  &  Nephew,  Welwyn 
Garden  City,  Herts. 

ON  TV 
NEXT  WEEK 


Ln 

London 

WW  Wales  &  West 

We 

Westward 

M 

Midlands 

So  South 

B 

Border 

Lc 

Lanes 

NE  North-east 

G 

Grampian 

Y 

Yorkshire 

A  Anglia 

E 

Eireann 

St 

Scotland 

U  Ulster 

CI 

Channel  Is 

All  Over  Softly: 
Anadin: 
Askit  powders: 
Baby  Wet  Ones: 
Cream  Silk  conditioner: 
Crest  toothpaste: 


So 

All  areas 
Sc 

All  except  U 
All  areas 
All  areas 


Fairy  toilet  soap:  Y,  Sc,  WW,  NE,  A,  U,  G 
Head  and  Shoulders:  All  areas 

Maws  Wipers:  Ln,  Lc,  Y,  Sc,  WW,  So,  A,  G 
Metamucil:  NE 
Mycil:  WW,  We 

Nivea:  Ln,  Lc,  Sc,  WW,  So,  NE,  We 

Pampers  disposable  nappies:  All  areas 

Rennie  indigestion  tablets:  All  except  U 

Robinson's  baby  foods:  All  areas 

Savlon  liquid:  All  areas 

Scholl  Air  Pillo  insoles:  M,  Lc,  WW,  So 

Setlers:  All  areas 

Sionon  products:  M,Y,G 
Soluble  Phensic:  All  areas 

VOS  shampoo:  All  except  U,  We,  B,  G,  E,  CI 
Zest  toilet  soap:  All  areas 
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If  your  thermometer  sales  have  been  a  For  further  information  contact  i  u 

}it  mercurial  in  the  past,  things  are  looking  up.  Imms  at  Optrex  Limited,  Optrex  House, 
Because  now  there's  a  thermometer  that   Jays  Close,  Basingstoke, 


can  be  stuck  somewhere  comfortable. 
On  the  forehead. 

Called  the  Optrex  Digital  Thermometer, 
it  takes  the  worries  out  of  taking  temperatures. 

A  fact  that  millions  of  mums  and  thous- 
ands of  health  visitors  will  soon  appreciate. 

The  mums  because  we'll  be  advertis- 
ing in  Mother,  Mother  and  Baby,  Parent 
Woman  and  Womans  Realm  from  October 
to  December. 

The  health  visitors  because  we'll  be 
sending  them  30,000  25p  off  coupons. 

And  since  Optrex  are  promoting  in  this 
narket,  their  new  thermometer  won't  just  be 
3n  people's  foreheads,  if  11  be  on  their  lips. 


Hampshire.  Telephone: 
(0256)  57272. 


A  Hoechst  Company 


If  you  don't  stock 

the  new  Optrex  Digital 
mermometer  you  need 
your  head  examined. 


COUNTERPOINTS 


Houbigant  launch 
a  new  fragrance 

Houbigant  are  launching  a  new  fragrance, 
Les  Fleurs,  through  their  Alyssa  Ashley 
division.  The  company  describes  it  as  a 
long  lasting  fragrance  at  a  reasonable 
price.  This  floral  fragrance  comprises  top 
notes  of  orange  blossom,  ylang-ylang  and 
violets.  The  main  body  is  a  blend  of  rose, 
jasmine,  lily  of  the  valley  and  orchid  and 
the  base  is  composed  of  osmanthus, 


I 


mimosa,  marigold  and  woods  from  the 
Orient. 

The  fragrance  is  available  in  a  30ml 
and  60ml  eau  de  toilette  spray  (£4.50  and 


£6.50),  a  120ml  eau  de  cologne  (£8.25)  and 
lOOg  dusting  powder  (£6.50). 

Packaging  has  been  inspired  by  floral 
designs  of  the  Orient  and  features  a  multi- 
coloured bouquet  embossed  on  a 
background  of  French  blue  with  a  dusty 
pink  border.  The  same  design  is  also 
featured  on  the  frosted  glass  bottles.  Les 
Fleurs  will  be  available  from  selected 
chemists  and  department  stores  from  late 
August.  Houbigant  Ltd,  Balcombe  Road, 
Horley,  Surrey. 

Air  freshener  from 
Moulinex 

Moulinex  are  launching  an  electric  air 
freshener,  Refreshair,  which  it  is  claimed 
can  clear  stale  air  in  a  closed  room 
measuring  14ft  x  18ft  in  half  an  hour. 

A  24  watt  electric  fan  draws  air  in 
through  a  triple  action  filter  which 
absorbs  smells,  smoke  and  fine  particles 


and  recirculates  the  fresh  citrus  scented  air 
into  the  room.  Replacements  for  the  filler, 
which  lasts  for  about  three  months  of 
continuous  use,  are  available. 

Standing  less  than  9in  tall,  the  ivory 
and  brown  air  freshener  retails  at  £9.99 
(£1 1.99  for  the  two-speed  model). 
Moulinex  Ltd,  Station  Approach, 
Coulsdon  North,  Coulsdon,  Surrey. 

Derrydown  addition 


International  Disposables  Corporation 
are  to  launch  a  Derrydown  all-in-one 
elasticated  disposable  nappy  in 
September.  Derrydown  will  be  available  in 
three  sizes  —  newborn  (15s,  £1 .39),  infant 
(10s,  £1.27)  and  toddler  (10s,  £1.36). 
International  Disposables  Corporation 
Ltd,  Navigation  Road,  Diglis,  Worcester. 


Lancome  in  Autumn 


L'Opera  Fantastique  is  the  Lancome 
colour  collection  for  Autumn  comprising 
two  "looks"  —  fortissimo  and 
pianissimo.  Fortissimo  is  described  as 
strong,  extravagent  and  daring, 
pianissimo  as  elegant,  fresh  and  sporty. 
Parim  Ltd,  14  Grosvenor  Street,  London 
W1X0AQ. 


tefete^^        Two  new  pack  sizes 

now  available: 

Migraleve  Pink  24s 
(24  Pink  Tablets  only) 

^^tf^  Migraleve  Yellow  24s 

■rfgj        H  (24  Yellow  Tablets  only) 

BMP  Why? 

^^^Jm  More  than  70%  of  MIGRALEVE 

^  prescriptions  can  be  fulfilled  with 

multiples  of  24  tablets,  so  it  is  only  right 
that,  in  addition  to  the  Duo  24  (1 6  Pink  + 
8  yellow)  the  Pink  and  Yellow  tablets 
separately  should  also  be  available  in 
24s  packs. 

When? 

Stocks  of  the  new  packs  are  available 
NOW  either  direct  from  us  or  from  your 
usual  wholesaler. 

Prices  and  Margins 

Prices  of  the  new  packs  -  giving  you 
331/3%  return  -  are  as  follows:  Ptnk  24s: 
Trade  £1 .971 0  each.  Retail  (incl.  VAT) 
£3.40.  Yellow  24s:  Trade  £1 .71 59  each. 
Retail  (incl.  VAT)  £2.96. 

Remember 

MIGRALEVE  is  the  only  migraine 
treatment  you  can  recommend  and  sell 
over  the  counter. 

Migraleve  24 

The  Number  One  Migraine  Treatment 


ORDER  NOW  FROM  YOUR  USUAL  WHOLESALER,  OR  DIRECT  FROM 

International  Laboratories  Ltd.,Wilsom  Road, 
Alton,  Hants.  GU34  2TJ. Telephone  Alton  881  74 
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SHOWRAX 

for  the  Modern 


Designed  for  Pharmacists 


To  survive  and  prosper  in  the  1980's  it's  not 
sufficient  to  be  a  professional  pharmacist.  You 
need  to  be  a  professional  retailer  as  well.  Both  your 
dispensary  and  your  sales  area  must  really  work 
hard  for  you. 

So  when  you're  considering  modernisation  or 
improvements,  it's  important  to  talk  to  a  shopfitting 
company  which  thinks  as  you  do.  And  that's  where 
we  can  help. 

The  Showrax  system  is  designed  to  satisfy  the 
needs  of  your  sales  area  and  your  dispensary. 
Although  it's  made  up  from  low-cost,  factory-made 
modules,  you  can  choose  the  exact  colours, 
materials  and  layout  you  require  to  keep  your 
pharmacy  unique. 

So  if  you're  contemplating  improvements,  send 
for  our  Information  Pack.  It  contains  everything  you 
need  to  know  about  pharmacy  shopfitting  and  it's 
yours  FREE  by  return  of  post. 


To:  Baxter  Fell  Northfleet  Limited,  ® 
Tower  Works,  Lower  Road,  Gravesend,  Kent. 
Telephone:  0474-60671 

Please  send  me  my  FREE  Pharmacy  Information  Pack 

Name  

Address 


CD 


Tel.  No. 


The 
Northfleet 
Group 


ID  '^^m 

SHOWRAX 


IF  THERE  WAS  JUS1 
WE'D  MAKE  JUST  0 


We  don't  make  three  different  cough 
medicines  without  good  reason. 

We  make  them  because  the  coughs 
people  have  can  be  as  different  as  the 
people  who  have  them. 

For  example,  a  cough  medicine 
that's  suitable  for  a  toddler's  tickly 
throat  isn't  necessarily  suitable  for 
gran's  throaty 
tickle. 


Buttercup  is  available  in  medk 
ted  sweet  form  too. 

Liqufruta  Cough  Medicine. 

For  those  who  are  a  little  moi 
health  conscious  and  want  son 
thing  rather  more  modern,  then 
new  Liqufruta. 


w 


Which  is 
why  at 
LRC  we 
offer  a 
family  of 
cough  medicines 
to  keep  every  family  ha 

Buttercup  Cough  Syrup. 

For  mothers  with  young 
children,  the  perfect  choice  is 
Buttercup  Cough  Syrup. 

Gentle  and  warming,  Buttercup  is 
suitable  for  minor  coughs  and  throat 
irritations. 

Children  have  traditionally  found 
its  soothing  taste  particularly 
comforting. 


And 
here  is 
what's  n( 
about  it. 
Liqufruta  h 
been  reform- 
ulated using  onl 
the  choicest,  natura 
ingredients. 
There's  Blackcurrant  flavour,  ar 
Honey  &  Lemon  flavour. 

Both  are  a  terrifically  tasty  remec 
for  troublesome  coughs.  And  bol 
have  stylish  new  packs. 


NE  TYPE  OF  COUG 
\  COUGH  MEDICINE 


oway's  Cough  Syrup. 
Additionally,  for  those  who 
at  a  cough  syrup 
it's  suitable 
all  the 


family,  there 
is  Galloways. 
Effective  but  not  too 
powerful,  Galloway's 
has  been  a  family 
tradition  for 
over  a  hundred 
rears. 

It's  reliable  and 
asant-tasting. 
d  remember, 
available  as  a 
Dnchial  expect- 
ant. 

iree  brands 


Iiqufruta 

,  BLACKCURRANT 

A  cough 
I  medicine 

V  for 
adults  & 

children 


MAT1  MADE  WITH 
NATURAL  INGREDIENTS 


cough  syrup 


th  one  aim. 
While  our 
sdicines  may 
different,they 
all  have  one 
ing  in  common.  And  that's  the 
ility  to  make  1983  the  most  profit- 
le  year  ever  for  you. 
Especially  when  you  see  the  back- 
g  we're  giving  them. 
We're  really  putting  our  money 
lere  our  mouth  is. 


Money,  Money,  Money. . . 
To  begin  with,  Buttercup  is  being 
supported  with  a  massive  national 
TV  campaign,  featuring  three 
striking  and  original  commercials. 
(It's  the  first  time  Buttercup  Cough 
Sweets  have  gone  national). 

Liqufruta,  on  the 
other  hand,  has  its 
own  heavyweight 
TV  campaign;  that 
includes  a  highly 
memorable,  stylish 
commercial  and 
advertisements  in 
leading  national 
women's  press. 

Finally  there  is 
Galloway's.  It  has 
its  own  poster 
campaign  which  will  be  selling 
hard  out  on  the  streets. 
All  three  will  be  supported  with 
attractive  POS  material  along  with 
enticing  trade  deals -you'll  hear  more 
about  them  from  your  LRC 
representative  soon. 

When  you  think  about  it,  isn't  this 
winter  something  to 
look  forward  to  for  a 
change? 


mm 
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Double  quick 
skin  care 

Almay  have  developed  two  new  products 
which  are  quick  and  easy  to  use  — 
effective  cleansing  milk  and  moisture  tint. 
Each  product  has  a  dual  purpose  designed 
to  make  cleansing  and  moisturising  less 
time  consuming. 

Almay  effective  cleansing  milk  is  a 
white  lotion  which  removes  all  traces  of 
face  and  eye  make-up  quickly  and  easily. 
It  can  either  be  washed  off  the  face  and 
neck  with  luke  warm  water  or  removed  in 
the  traditional  way  with  damp  cotton 
wool.  Lanolin  free  it  has  been  developed 
for  normal  /  combination  skins  and  will 
be  launched  in  a  55ml  trial  size  (£1 .25)  but 
will  normally  be  available  in  a  75ml  bottle 
(£3.45). 

A  light  textured  moisturiser  with  a 
subtle  hint  of  colour  in  a  neutral  tone  is 
how  Almay  describe  moisture  tint.  It  is 
also  lanolin  free  and  contains  allantoin. 
Moisture  tint  will  be  available  in  a  45ml 
tube  (£2.45).  Nicholas  Laboratories  Ltd, 
PO  Box  1 7,  225  Bath  Road,  Slough  SL1 
4AU. 


Kotex  savings 


Kimberly-Clark  are  running  pre-priced 
pack  promotions  on  Kotex  Sylphs, 
Dayfresh,  Brevia  and  Kotex  mini's.  Kotex 
Sylphs  will  be  on  offer  at  £0.38  for  10  and 
Dayfresh  will  be  featured  at  £0.30  for  10 
and  £0.79  for  30.  In  addition,  Kotex 
Brevia,  the  company's  economy  panty 
liner  will  be  available  in  pre-priced  packs 
of  10  for  £0.28. 

Finally,  following  the  success  of  the 
previous  Kotex  mini's  pre-priced 
campaign,  Kimberly-Clark  will  be 
offering  packs  of  10  mini's  for  £0.30. 
Kimberly-Clark,  Maidstone,  Kent. 


Corimist  update 


Schwarzkopf  have  changed  the 
formulation  of  Corimist  hairsprays  which 
are  now  available  in  two  new  strengths, 
normal  hold  and  extra  hold  and  in  two 
new  sizes,  200ml  (£1 .19)  and  300ml 
(£1.69).  (The  normal,  dry  and  greasy 
variants  in  the  old  101ml  and  213ml  sizes 
are  no  longer  available). 

The  new  hairsprays  have  been  specially 
formulated  to  protect  the  hairstyle,  even 
in  damp  weather,  at  the  same  time 
allowing  the  hair  to  move  naturally  says 
the  company. 

The  formulation  has  a  fine  spray  and  a 


A  stacker  display  unit  has  been  produced 
by  Elida  Gibbs  for  the  Harmony  semi- 
permanent hair  colourant  brand.  The  unit 
consists  of  four  trays,  each  holding  four 
different  shades  and  up  to  20  triangular 
Harmony  cartons.  The  trays  are  held  by 
side  supports  at  just  the  right  angle  to  be 
self-dispensing.  All  14  shades  in  the  range 
can  be  displayed,  with  extra  space  for  the 
most  popular  shades  such  as  auburn  and 


pleasant  fragrance,  they  say,  which  will 
keep  the  hair  soft,  shiny  and  manageable. 
The  hairsprays  do  not  contain  lacquer  and 
can  easily  be  removed  with  brushing  and 
shampooing.  Schwarzkopf  Ltd,  Penn 
Lane,  Californian  Trading  Estate, 
Aylesbury,  Bucks. 


natural  brown. 

Harmony  is  said  to  account  for  one  in 
four  of  all  hair  colour  purchases  in  a 
market  now  estimated  to  be  worth 
approximately  £40m.  Elida  is  backing  the 
range  this  year  with  a  £400,000  advertising 
campaign  in  leading  women's  magazines. 
Elida  Gibbs  Ltd,  PO  Box  1DY,  Hesketh 
House,  Portman  Square,  London  Wl. 


Floris  additions 


Additions  to  the  Floris  range  include  a 
rose  pot-pourri  in  pink-trimmed  gift 
packs  (£1.95,  £2.95  and  £3.95),  and  100ml 
toilet  waters  in  lavender,  moss  rose  and 
wild  hyacinth  (£6.75).  Foaming  bath  and 
shower  gel  will  shortly  be  available  in 
limes  and  stephanotis  (£3.25)  and  the 
perfumed  candle  has  been  given  an  image 
update.  In  blue  wax  the  candle  comes  in  a 
"chunky"  blue  glass.  J.  Floris  Ltd,  89 
Jermyn  Street,  London  SW1Y6JH. 


Laroche  aftershave 


Drakkar  Noir  is  a  new  aftershave  by  Guy 
Laroche  for  "the  man  of  today". 
Packaging  comprises  mat  black  gloss  and 
the  fragrance  includes  citrus  with  lavender 
as  top  notes  and  wood,  leather  and  moss 
base  notes.  Prices  start  at  £6.95  for  a  50ml 
aftershave  atomiseur  rising  to  £13.95  for  a 
100ml  eau  de  toilette  flacon.  Parfums  Guy 
Laroche,  14  Grosvenor  Street,  London  WL 
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COUNTERPOINTS 


Fisons  to  extend 
Sanatogen  range 

Next  month  Fisons  are  extending  their 
Sanatogen  range  by  adding  a  Pharmacy- 
only  liquid  tonic  and  vitamin  B  complex 
tablets. 

Sanatogen  tonic  fortified  with  iron 
and  vitamins  is  the  full  name  of  the  liquid 
product.  It  contains  thiamine, 
riboflavine,  nicotinamide,  calcium 
gluconate,  ferrous  gluconate,  manganese 
glycerophosphate  and  caffeine. 
Recommended  daily  dosage  is  two 
teaspoonfuls  diluted  in  water  taken  three 
times  a  day  after  meals.  The  tonic  is  a 
Pharmacy  only  medicine  and  comes  in 
200ml  bottles  (£1.45). 

Further  details  of  the  other  Sanatogen 
addition  —  vitamin  B  complex  with  honey 
tablets  —  will  be  given  shortly. 

The  launch  of  the  tonic  will  be 
supported  by  an  advertising  campaign  in 
selected  consumer  magazines  —  Woman, 
TV  Times,  She,  Family  Circle  and 
Options  —  in  October  and  November. 


TV  support  for 
Ralgex 

Beecham  are  to  support  Ralgex  with  a 
four  week  television  campaign 
commencing  late  September.  The 
campaign  will  run  in  the  London, 
Midlands,  Border  and  Scottish  television 
areas.  The  theme  of  the  commercial  will 
be  "Ralgex  brings  relief".  A  consumer 
Press  campaign  in  the  Spring  resulted  in  a 
30  per  cent  increase  for  Ralgex  balm  over 
a  two  month  period  says  the  company. 
Beecham  Proprietary  Medicines, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex. 

Listerine  wallchart 
calendar 

Stills  from  old  silent  movies  have  been 
used  to  illustrate  the  Listerine  antiseptic 
mouthwash  "Heavy  Breathers'  Guide  to 
1983". 

Each  photograph  on  the  wallchart 
calendar  carries  a  humorous  caption 
relating  to  bad  breath.  "But  alas,  his 
breath  was  no  great  sheiks",  it  says  under 
a  picture  of  Rudolph  Valentino  in  familiar 
desert  headdress. 

The  calendar,  which  is  printed  on 
laminated  paper,  is  currently  being 
promoted  on  necktags  on  all  sizes  of 
Listerine.  It  is  available  free  to  consumers. 
No  proof  of  purchase  is  required.  A 


Total  advertising  spend  will  be  in  the 
region  of  £88,000.  Fisons  Ltd, 
Pharmaceutical  Division,  12  Derby  Road, 
Loughborough,  LeicsLEll  0BS. 


similar  calendar  offer  in  1980  proved 
extremely  popular  says  the  company. 
Warner-Lambert  Health  Care  Division, 
Mitchell  House,  Southampton  Road, 
Eastleigh,  Hants  SOS  5R  Y. 

Farillon 
appointment 

From  August  23,  Soli  wax  and  Siloxyl  will 
be  distributed  by  Farillon  Ltd.  All  other 
Concept  Pharmaceutical  products  will 
continue  to  be  available  from  usual 
sources  but  wholesaler  orders  for  Soliwax 
and  Siloxyl  should  now  be  sent  to  Farillon 
Ltd,  Bryant  Avenue,  Gidea  Park, 
Romford  RM3  OP  J. 

Selto  original  toothpowder,  is  being  re- 
packaged and  relaunched  nationally  in 
September. 

A  national  advertising  campaign 
will  run  in  Good  Housekeeping,  She 
and  The  Lady  throughout  Autumn  and 
Winter. 

Selto  toothpowder  was  first 
introduced  in  1928  and  the  salt-based 
formula  has  hardly  been  changed  in 
over  50  years.  Selto  (Eastbourne)  Ltd, 
Myrtle  Road,  Eastbourne,  East  Sussex 


Fragrance  launch 
for  the  South 

Morningside  Cosmetics,  a  newly  formed 
business,  had  been  established  to 
distribute  A  Touch  of  Fragrance  for 
Touchstone  Cosmetics  in  the  South  of 
England. 

The  fragrance  comes  in  28g  parfum  de 
toilette  sprays  (£1 .75)  and  is  in  four 
variants  —  rose,  musk,  muguet  and 
temptation.  The  fragrance  is  aimed  to  fill 
the  gap  between  budget  and  middle  of  the 
road  brands.  Morningside  say  they  intend 
to  support  the  product  with  "extensive 
use  of  local  radio."  Morningside 
Cosmetics,  7 Avon  Road  West, 
Christchurch,  Dorset  BH23  2DF. 

Topical  creams 
market  growing 

May  &  Baker  say  that  the  latest  Nielsen 
research  for  May/June  shows  that  sales  of 
Anthisan,  Brulidine  and  Anthical  are 
growing  by  over  25  per  cent  a  year.  It  also 
shows  they  say  that  the  market  for  topical 
creams  has  grown  in  volume  by  10  per 
cent  in  the  twelve  months  ending 
May/ June,  while  May  &  Baker's  share  has 
increased  by  4.4  per  cent  to  19  per  cent, 
establishing  the  company  as  clear  market 
leader.  M&B  are  currently  spending 
£300,000  on  full  colour  advertising  in 
women's,  special  interest  and  holiday 
magazines  and  on  local  radio.  May  & 
Baker  Ltd,  Dagenham,  Essex  RM10  7XS. 


Jo-ba  in  Yorkshire 


For  six  weeks  from  August  31,  Jo-ba 
natural  hair  care  products  will  be 
advertised  on  Yorkshire  television  with  a 
30  second  commercial.  Jo-ba  (Hair 
Health)  Ltd  Vincent  House,  Garman 
Road,  London  N17  OUR. 


Eye  designs  compacts 


Max  Factor  are  introducing  eye  shadows 
that  are  shaped  to  sit  in  the  compacts 
precisely  as  they  should  be  applied  to  the 
eye.  The  bottom  shade  in  each  compact  is 
the  lid  colour,  the  middle  shade  is  for 
contour  and  the  top  shade  is  highlighter. 

Five  colour  combinations  —  designs  in 
soft  neutral,  bright  violet,  cleai  pastel, 
bold  blue  and  gold  and  green  (£2.75)  — 
will  be  available  from  the  end  of  October 
while  stocks  last.  Max  Factor  Ltd,  75 
Davies  Street,  London  W1Y1FA. 
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COUNTERPOINTS 


Wine  kits  from 
Viking  Brews 

Viking  Brews  have  entered  the  wine  kits 
market  with  Sarahs  Country  Wine  Kits. 
This  follows  a  test  market  which  has  been 
running  in  the  North  East  since  January. 

The  wines  are  available  in  white,  red, 
rose  (£3.28)  and  cherry  dessert  (£3.68). 
Each  wine  kit  makes  one  gallon  (six 
bottles)  and  the  "quickie"  three  week  kits 
contain  all  the  necessary  ingredients 
requiring  only  the  addition  of  sugar.  All 
come  packed  in  a  carton  together  with  a 
highly  concentrated  can  of  country  fruit 
juices  blended  with  grape  juice.  This  is 
necessary  to  get  the  correct  flavour  for  the 
three  week  wines  otherwise  they  have  a 
metallic  taste  says  the  company. 


Bayer  update 
Sionon  jam 


Another  addition  to  the  Viking  range 
is  a  Sarahs  dark  bitter  kit  which  comes  in  a 
red  and  white  sachet  (40  pints,  £1 .59). 
Advertising  for  both  new  products  .will 
commence  September.  Viking  Brews  Ltd, 
28  Clive  Street,  North  Shields,  Tyne  & 
Wear  NE29  6LD. 


Make-up  activity 
by  Rubinstein 

A  range  of  new  make-up  sticks  by  Helena 
Rubinstein  contain  an  oil-blotting 
ingredient  resistant  to  "shiny 
breakthrough"  making  them  ideally 
suited  for  wearing  in  warm  weather. 

The  sticks  (£4.95  srp)  give  a  matt 
porcelain  finish  and  come  in  five  tones, 
sunny  beige,  ivory  mist,  amber,  pink  beige 
and  almond  in  a  deep  red  swivel  case.  The 
company  has  also  re-formulated  the  eye 
pencil  to  give  it  a  softer  texture.  The  new 
pencil  is  double-ended  and  comes  in  five 
colour  combinations  at  £2.95  —  barocco  / 
agathe,  cameo  /  golden  olive,  persia  / 
travertin,  lapis  /  marigold  and  emerald  / 
tangerine. 

Four  powder  eyeshadow  duos  (£4.45) 
have  been  added  in  the  following  colours, 
sunshine  /  grass,  Cinderella  /  fango, 
opaline  /  noa  noa  and  black  orient  /  gold 
lame.  The  company  have  added 
mascaramatic  refills  (£3.45)  to  their  range 
in  black,  brown  and  blue.  Helena 
Rubinstein,  Central  Avenue,  West 
Molesey,  Surrey  KT8  ORB. 


Vestric  sundries 
catalogue 

A  catalogue  of  surgical  and  counter 
sundries  currently  offered  by  Vestric  is 
now  available  to  all  customers  of  the 
company.  Copies  will  be  distributed  to 
pharmacists  over  the  next  few  weeks. 

The  booklet  is  designed  as  an  easy 
reference  when  ordering.  About  1800  lines 
are  covered,  laid  out  in  alphabetical  order 
with  product  codes.  The  cost  price  for 


each  item  is  indicated  on  the  Vestric 
delivery  note  invoice. 

Requests  for  the  new  catalogue  have 
already  been  received  from  non-Vestric 
customers,  and  branch  managers  have 
been  supplied  with  additional  copies  to 
meet  such  demand.  Pharmacists 
interested  in  obtaining  a  copy  should 
contact  the  manager  of  their  nearest 
Vestric  branch,  as  should  existing 
customers  who  have  not  yet  received  their 
copy.  Vestric  Ltd,  West  Lane,  Runcorn, 
Cheshire  WA72PE. 


The  search  for  Miss  Eye  Dew  1982  is 
now  underway  with  prizes  totalling 
over  £8,000.  A  counter  merchandiser  is 
available  holding  both  the  entry  forms 
and  one  dozen  each  of  Eye  Dew  blue 
and  Eye  Dew  clear.  Closing  date  for 
competition  postal  entries  is  October 
31.  OptrexLtd,  Optrex  House,  Jays  Close, 
Basingstoke,  Hants  RG22  4LT 


Bayer  UK  have  re-packaged  and  re- 
formulated Sionon  jam.  Now  called 
Sionon  extra  jam,  it  is  available  in  250g 
jars  at  the  same  price  as  the  previous  200g 
jars  (£0.50).  The  recipe  contains  only  half 
the  calories  of  traditional  jam  says  the 
company. 

To  help  generate  additional  demand, 
Bayer  will  continue  the  television 
advertising.  A  campaign,  featuring  the 
whole  Sionon  range,  will  run  in  the 
Granada,  Yorkshire  and  Central 
television  regions  throughout  August. 
Bayer  UK  L  td,  Consumer  Products 
Division,  200  London  Road,  Burgess  Hill, 
West  Sussex  RH15  9TP. 

Sowing  the  seeds 
of  success? 

The  retail  seeds  market  is  showing  signs  of 
revival  after  several  years  in  the  doldrums. 
Sales  during  the  first  five  months  of  1982 
were  4  per  cent  higher  than  in  the 
corresponding  period  in  1981,  according 
to  the  Horticultural  and  Botanical 
Association  Ltd,  which  includes  the 
Carters,  Cuthbert  and  Dobie  brands. 
However  sales  through  department  stores, 
chemists  and  independent  retailers,  which 
have  23  per  cent  of  the  market,  have 
showed  little  growth. 

This  Autumn  Carters  are  launching 
two  new  fertiliser  sticks  for  flowering 
plants.  Each  stick  (£0.65)  is  sufficient  for 
a  two  month  feeding  programme.  Carters 
have  also  developed  a  new  seed  display 
system,  constructed  from  seed  display 
panels  which  are  pre-packed  with  seeds 
and  delivered  ready  for  display.  Each 
panel  consists  of  30  packet  facings  and 
holds  648  of  the  main  range  flower 
vegetable  seeds.  Carters  Tested  Seeds  Ltd, 
Lower  Dee  Mills,  Llangollen,  Clwyd. 

Radio  advertising 
for  Peaudouce 

Peaudouce  are  supporting  their  babyslips 
with  a  regional  advertising  campaign  on 
local  radio  this  Autumn.  The  campaign, 
using  three  separate  30  second 
commercials,  will  run  in  Scotland,  the 
Midlands  and  Northern  Ireland,  starting 
mid-August  for  two  months.  The  spots 
will  be  broadcast  from  all  the  major 
commercial  stations  in  the  regions. 
Peaudouce  (UK)  Ltd,  Lockfield  Avenue, 
Brimsdown,  Enfield,  MiddxEN3  7PX. 
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Become  a  Numark  Chemist  and  every  month  you'll  be 
offered  top  brands  like  these  (in  store  13th-25th  September) 
at  low  buying  prices.  They'll  increase  your  shop  traffic  and 
boost  your  turnover  because  you'll  be  able  to  sell  them  at 
prices  that  really  are  competitive  in  the  market  place. 

And  we'll  make  sure  your  customers  see  how  good  your 
prices  are  too,  by  giving  you  a  comprehensive  merchandising 
kit  which  is  attractive  and  eye-catching.  Plus  heavyweight 
advertising  in  the  national  press  and  women's  magazines. 

It  all  adds  up  to  a  super  deal  for  members,  which  is 
hardly  surprising  when  you  consider  that  Numark,  with  a 
turnover  of  £300  million,  has  more  buying  power  than  any 
other  chemist  group. 

So,  if  you  would  like  to  see  your  business  grow,  now  is 
the  time  to  become  a  Numark  Chemist. 


MAKES  YOU  MONEY 

National  Promotions -just  part  of 
Numark's  comprehensive  service. 

For  more  information  on  the  advantages  of  becoming 
a  Numark  member,  contact  your  local  Numark  wholesaler 
or  Charles  Morris-Cox  at  Numark  Central  Office, 
51  Boreham  Road,  Warminster,  Wilts.  Tel.  0985  21 5555. 


REPORT  TO  NPA 


Community  pharmacy 
in  Denmark 

The  following  report  by  Mr  W.  A.  G.  Kneale,  FPS, 
EEC  liaison  secretary  of  the  National  Pharmaceutical 
Association,  was  prepared  after  his  visit  to  Denmark  at 
the  invitation  of  Mr  Bagger  Hansen,  head  of  the  Danish 
delegation  to  the  EEC  Pharmacy  Group. 


Meet  Metamucil 


Metamucil 

A  natural  Inxotivo  tor  gentle, 
«-»f«>c: t Ivo  i  «-!•*-*  trom  constipation 


Metamucil 

A  natural  laxative  for  gentle, 
effective  relief  from  constipation 


The  top  selling  laxative  in  the  world. 

Metamucil  restores  the  body's  essential  rhythms  naturally 
without  purging  or  irritating. 
And  thafs  why  so  many  doctors  recommend  it. 
Counter  prescribe  Metamucil  for  gentle  effective  relief  from  constipation. 

Each  lOOg  contains  Ground  Ispaghula  Husk  BP  49g  Available  in  10  x  7g  sachets,  200g  and  550g  tubs. 
Further  information  is  available  from:  Searle  Consumer  Products,  PO,  Box  53,  Lane  End  Road,  High  Wycombe,  Bucks,  HP12  4HL 

Metamucil  and  Searle  are  registered  trademarks 


In  1672  the  professions  of  physician  and 
pharmacist  were  separated.  A  licensing 
system  for  pharmacy  ownership  gave  the 
pharmacist  the  sole  right  to  supply 
medicines.  However,  doctors  may 
dispense  on  some  remote  islands  or  where 
transport  is  difficult. 

In  order  that  the  population  should 
have  access  to  a  pharmacy  in  every  part  of 
the  country,  there  is  a  system  of 
geographical  distribution.  Each  pharmacy 
serves  an  average  of  16,000  people.  The 
responsibility  for  administering  and 
financing  the  pharmaceutical  service  is 
carried  out  jointly  by  the  Pharmacy 
Proprietors'  Association  and  the  National 
Board  of  Health,  which  is  part  of  the 
Ministry  of  the  Interior.  This  includes 
establishment,  siting  and  sale  of 
pharmacies  and  the  fixing  of  prices  of 
medicines. 

Every  pharmacy  must  have  at  least  two 
pharmacists.  This  guarantees  supervision 
of  dispensing  and  small-scale  manufacture 
which  is  carried  out  by  pharmacy 
technicians,  of  which  there  are  4,000  in 
Denmark.  Ninety  pharmacists  graduate 
each  year  from  the  Royal  Danish  School 
of  Pharmacy  after  a  five-year  course, 
which  includes  one  year's  practical 
training. 

The  normal  opening  hours  are  8.30am 
to  4.30pm.  A  rota  service  is  provided  until 
8pm  on  weekdays  and  10am  to  6pm  on 
Sundays.  In  Copenhagen  and  six  other 
regions  which  cover  all  parts  of  the 
country,  there  is  a  24-hour  service. 

Manufacture 

Denmark  is  unique  in  that  40  per  cent  of 
the  medicines  used,  totalling  over  1,000 
products  are  prepared  in  pharmacies. 
These  include  tablets,  galenicals  and  other 
liquid  preparations,  injections,  sterile 
solutions  and  ointments.  About  15  of  the 
larger  pharmacies  carry  out  fairly  large- 
scale  manufacturing. 

Central  distribution  of  these 
medicines,  which  are  really  branded 
generics,  is  through  a  wholesale  company 
owned  by  the  Proprietors'  Association; 
standardised  containers  and  labels  are 
supplied  to  individual  pharmacies  which 
do  their  own  packaging. 

Quality  control,  when  it  cannot  be 
performed  in  the  pharmacy,  is  carried  out 
in  the  Laboratories  of  the  Danish 
Pharmacy  Proprietors  Association.  A 
staff  of  130,  including  48  pharmacists,  is 
employed  and  a  comprehensive  research 
programme  is  carried  out. 

Remuneration 

Every  pharmacy  provides  the  National 
Board  of  Health  with  detailed  accounts 
each  year.  Turnover  includes  sales  of 
OTC  medicines,  surgical  and  toilet 
preparations,  which  account  for  about  20 
per  cent  of  the  total. 

Denmark  has  a  population  of  5  million 
and  everyone  is  covered  by  Social 
Security.  Medicines  are  classified  in  three 
categories  based  on  their  therapeutic 
value.  The  patient  pays  25  per  cent  of  the 
cost  of  medicines  in  the  highest  category, 
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50  per  cent  for  those  in  the  medium 
category  and  the  full  cost  of  all  other 
medicines.  Every  prescription  is 
individually  priced  in  the  pharmacy,  the 
amount  payable  by  the  patient  being 
collected  as  the  medicine  is  supplied. 

Wages  and  conditions  for  employees 
are  negotiated  every  two  years  between 
the  proprietors'  Association  and  the 
Union  of  Danish  Pharmacists,  and  with 
the  Association  of  Pharmacy  Technicians. 
Wages  can  take  up  to  25  per  cent  of 
turnover  and  salaries  are  based  on  length 
of  service.  Everyone  in  Denmark  has  five 
weeks  annual  holiday. 

Unprofitable  pharmacies 

Some  33  million  prescriptions  were 
dispensed  last  year  at  an  average  cost  of 
£3.70.  An  average  pharmacy  dispenses 
9,000  prescriptions  a  month  and  has  an 
annual  turnover  of  about  £600,000. 

Over  100  pharmacies  make  no  profit, 
and  are  subsidised  from  the  Pharmacy 
Fund.  Proprietors  contribute  to  this  Fund 
3  per  cent  of  that  part  of  their  turnover 
between  £Vim  and  VAm  and  9  per  cent  of 
all  in  excess  of  that  sum.  A  further  40  per 
cent  of  the  part  of  a  proprietor's  profit 
which  exceeds  £15,000  a  year  is  also  paid 
into  the  Fund. 

Where  the  density  of  population 
served  by  a  pharmacy  is  too  low,  it  may  be 
unprofitable.  It  is  then  subsidised  from 
the  Fund  by  an  amount  equal  to  3  per  cent 
of  the  difference  between  its  annual 
turnover  and  the  average  of  £600,000. 
This  money  goes  towards  rent  and 
running  expenses,  but  not  for  additional 
costs  like  modernisation. 

In  some  cases,  it  has  not  been 
economically  possible  to  keep  an 
independent  pharmacy  going,  and  27  have 
had  to  be  replaced  by  "branch" 
pharmacies.  Each  is  owned  by  an 
established  pharmacy  which  provides  the 
service  of  a  pharmacist.  Medicines  are  not 
prepared  on  the  premises,  but  may  be 
dispensed  from  stock. 

Rural  areas 

In  rural  areas  there  are  900  depots  which 
collect  and  send  prescriptions  to  the 
nearest  pharmacy  where  they  are 
dispensed  and  returned  to  the  patient. 
Stocks  of  simple  household  remedies 
supplied  by  the  pharmacy  are  also  usually 
available  at  these  depots. 

Proprietors'  Association 

The  Association  of  Pharmacy  Proprietors 
is  governed  by  a  board  of  management. 
Its  17  members  are  elected  by  areas  and 
meet  every  other  month,  but  a  small 
executive  group  consisting  of  the 
president,  vice-president  and  three 
members  of  the  board  meet  every  two 
weeks.  The  general  secretary  is  a 
pharmacist  and  a  lawyer  and  there  is  a 
staff  of  70  at  the  headquarters  in 
Hammerichsgade  14,  Copenhagen. 

That  Association  provides  a  modern 
centralised  administration  and  back-up 
service.  The  computer  department,  which 
has  a  staff  of  12,  is  central  to  the 


organisation  handling  statistics  and 
paying  the  staff  employed  in  all  Danish 
pharmacies. 

The  salary  print-out  for  each 
pharmacy  shows  the  salary,  category, 
national  insurance  number,  pay  increases, 
hours  of  work,  overtime,  income  tax 
deductions,  Social  Security  contributions, 
holiday,  sickness  and  maternity  pay,  and 
other  deductions,  like  contributions  to 
professional  bodies.  Monthly  payments 
are  made  directly  into  each  employee's 
bank  account. 

The  department  operates  the  pension 
funds  for  proprietors,  employee 
pharmacists  and  technicians  and  handles 
investments.  It  produces  price  lists  and 
product  codes,  it  keeps  a  narcotics  register 
and  up-dates  items  on  many  of  the 
subjects  dealt  with  by  the  information 
department  and  it  provides  details  of  the 
regular  further  education  courses  and 
notifies  individual  participants. 

An  additional  direct  service  to 
individual  pharmacies,  linked  to  the 
dispensing  of  prescriptions,  prints  labels 
and  information  slips  for  the  patient  and 
collects  information  for  monthly  stock 
control.  It  calculates  prices  and  subsidies; 
it  supplies  information  for  settling 
accounts  with  the  Social  Security 
department,  public  bodies  and  other 
organisations  which  reimburse  the 
pharmacy. 

Fees 

Contributions  to  the  Pharmacy 
Proprietors'  Association  amount  to  1.5 
per  cent  of  turnover  and  a  percentage  of 
net  profit,  and  can  be  as  much  as  £1,000 
per  month.  In  addition  contributions  to 
the  Pharmacy  Fund  to  subsidise  the  non- 
viable pharmacies  work  out  at  between 
3-9  per  cent  of  turnover. 

In  some  pharmacies  the  financial 
details  are  openly  discussed  with  members 
of  staff  at  regular  staff  meetings.  This  has 
proved  to  be  an  incentive  to  responsibility 
from  which  the  individual  pharmacy  has 
benefitted.  Discipline  is  strict,  punctuality 
good  and  the  high  standard  and  quality  of 
the  work  is  reflected  in  the  appearance  of 
Danish  pharmacies. 

Ownership 

No  pharmacist  may  own  more  than  one 
pharmacy;  a  limited  company  may  not 
own  a  pharmacy.  A  proprietor  must  retire 
before  the  age  of  70  and  about  1 5 
pharmacies  change  hands  each  year. 

Applications  for  the  licence  to 
purchase  a  pharmacy  are  considered  by  a 
two-man  board,  one  from  the  Pharmacy 
Proprietors'  Association  and  one  from 
the  Union  of  Employee  pharmacists.  A 
recommendation  of  the  five  most  suitable 
applicants  under  the  age  of  45  is  made  to 
the  Minister  of  Health,  who  normally 
accepts  their  first  choice. 

The  new  owner  must  pay  for  the 
fixtures,  fittings  and  stock,  but  not  good 
will.  Around  £100,000  is  required  to 
purchase  a  pharmacy  and  this  must  be 
obtained  on  the  ordinary  money  market. 
Private  borrowing  facilities  exist  with  the 


Bank  of  Denmark,  guaranteed  by  the 
majority  of  members  of  the  Association, 
although  not  by  the  Proprietors' 
Association  as  such. 

Pharmacists  in  Denmark  consider  that 
private  ownership  is  the  best  incentive  to 
cost-consciousness,  which  is  of  prime 
importance  to  the  public.  The 
nationalised  system  of  Sweden  has  been 
carefully  studied,  but  is  not  considered  to 
operate  as  economically  or  efficiently. 

Pensions 

Pharmacists  are  the  only  professionals  in 
Denmark  to  receive  a  non-contributory 
State  Pension  because  they  are  regarded 
as  State  employees.  In  addition  there  is 
the  normal  old  age  pension  of  £2,000  a 
year  available  to  everyone.  On  top  of  that 
the  Proprietors'  Assocation  operates  a 
voluntary  pension  fund  into  which  a 
monthly  contribution  of  £30  to  £60  may 
be  made. 

Pharmacy  technicians  do  not  receive 
the  non-contributory  State  pension,  but 
contribute  5  per  cent  of  their  salary  into  a 
fund  run  by  the  Proprietors'  Association, 
the  employers  contributing  10  per  cent, 
personal  taxes  are  high  in  Denmark  and 
average  50  per  cent  of  income. 

Technicians'  college 

The  college  was  erected  by  the 
Proprietors'  Association  at  a  cost  of 
£1  Vim  in  1970.  Each  pharmacy  technician 
is  given  three  years'  training  in  a 
pharmacy  and  during  that  time  undergoes 
a  four-week  residential  course  every  year. 
All  costs,  including  wages,  are  borne  by 
the  Proprietors'  Association.  A  four-week 
course  costs  £320. 

The  college  employes  a  staff  of  20 
pharmacists,  can  accommodate  120 
students  and  is  in  use  47  weeks  of  the  year. 
It  is  also  used  for  further  education  of 
pharmacists,  who  have  the  right  to  attend 
courses  of  from  four  days  to  two  weeks 
annually. 

Wholesale  company 

Denmark's  third  largest  wholesaling 
pharmaceutical  company,  Bang  and 
Tegner,  is  owned  by  the  Pharmacy 
Proprietors'  Association  and  employs 
120.  It  supplies  surgical  equipment, 
dressings  and  toilet  products.  It 
distributes  the  pharmaceutical  specialities 
prepared  in  the  15  larger  pharmacies 
engaged  on  that  work.  It  makes  twice- 
daily  deliveries  in  all  parts  of  Denmark. 

Public  relations 

Doctors  and  other  groups  within  the 
health  service  are  turning  more  and  more 
to  the  pharmacist  as  the  expert  in 
medicines.  A  modern  publicity 
department  produces  leaflets  and  other 
material  for  the  pharmacist  to  answer 
these  questions.  Regular  articles  and  some 
advertisements  appear  in  the  weekly  and 
national  Press. 

An  attractive  24-page  illustrated 
booklet,  aimed  at  the  public  and  setting 
out  the  services  available  from  the 
pharmacy,  has  just  been  published.  ■ 
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The  'ins  and  outs'  of 
buying  a  pharmacy 

by  Eric  A.  Jensen  BCom,  MPS,  FIPharmM,  MInstM 

At  the  conclusion  of  the  previous  article  in  this  series  it 
was  suggested  that  a  would-be  purchaser  of  any  business 
should  consider  how  far  position  was  critical  in  its 
fortunes,  the  likelihood  of  change  in  circumstances 
relating  to  the  site,  and  whether  there  was  potential  for 
increase  or  danger  of  decrease  in  trading.  This  second 
article  considers  the  trading  position  —  the  term 
"trading"  covers  all  the  profit-directed  activities  of  a 
pharmacy. 


The  process  of  assessing  the  site  of  an 
existing  pharmacy  or  a  site  where  the 
establishment  of  a  new  business  is  under 
consideration  can  usefully  be  regarded  as 
deductive,  as  starting  with  general 
considerations  and  working  back  to  a 
particular,  a  specific  site. 

It  is  not  enough  to  look  at  the  position 
of  a  pharmacy  in  relation  to  competition, 
supporting  shops,  pedestrian  crossings  etc 
—  factors  we  shall  turn  to  later.  The 
vision  of  a  prospective  buyer  should  be 
widened  so  that  he  or  she  asks,  at  least 
initially,  questions  about  the  possibilities 
for  employing  capital  and  ability  world 
wide,  not  merely  in  Britain. 

A  broad  look  . . . 

A  prospective  entrepreneur  should  study 
economic,  social  and  general  conditions  in 
other  countries  and  try  to  weigh  the 
outlook  for  pharmaceutical  enterprise  in 
them  as  well  as  here.  Although  this  series 
will  primarily  be  directed  towards 
conditions  in  Britain,  many  pharmacists 
who  qualify  here  have  ambitions  abroad, 
sometimes  for  family,  ethnic,  cultural  as 
well  as  economic  reasons.  Furthermore, 
developments  both  within  and  outside  the 
EEC  could  encourage  the  international- 
isation,  more  and  more,  of  retail 
pharmacy. 

Before  enlarging  on  the  "deductive" 
method  to  be  employed,  attention  should 
be  drawn  to  recent  factors  of  great  import 
when  a  trading  site  is  assessed: —  payment 
of  the  basic  practice  allowance  is  linked 
with  location  of  a  new  pharmacy  in 
relation  to  existing  pharmacies,  and  the 
attitude  of  the  NPA  towards  "leap- 
frogging" is  significant  (see  C&D  July  31, 
pi 96).  The  value  of  any  site,  of  which  the 
essence  is  its  proximity  to  say  a  group 
medical  practice  or  a  health  centre,  must 
be  subjected  to  the  most  careful  scrutiny. 


The  site  with  a  particularly  specialised 
nature  owing  to  market  or  other 
influences  might  be  exceptionally 
profitable  but  also  exceptionally 
vulnerable.  As  recent  industrial  events 
have  demonstrated,  a  pharmacy  largely 
dependent  on  the  prosperity  of  one  large 
firm  or  on  one  section  of  an  industry  can 
suffer  much  more  from  recession  than  a 
pharmacy  in  a  more  diversified  area.  A 
business  located  near  an  important  rail 
terminal  can  be  seriously  hit  by  a  rail 
strike,  and  so  forth. 

If  a  decision  has  been  taken  that  any 
purchase  is  to  be  in,  say  Britain,  the  first 
step  as  regards  location  is  to  gather 
information  as  to  where  the  level  of 
economic  well-being  is  highest,  what  the 
prospects  are  for  this  level  to  be 
maintained  or  preferably  raised,  and 
whether  the  general  prosperity,  relatively, 
is  reflected  in  the  profitability  of 
pharmacies  in  the  area. 

A  relatively  depressed  area  with  few 
pharmacies  could  sometimes  present  more 
opportunities  than  a  booming  area  with  a 
surfeit  of  pharmacy  outlets.  A  salient 
question  to  answer  is  whether  any 
depression  is,  as  far  as  one  can  foresee, 
temporary  or  permanent. 

Reference  has  been  made  to  economic 
well-being,  but  if  the  prospective  buyer  is 
motivated  by  other  than  financial  gain 
only  he  or  she  is  able  to  take  a  decision,  a 
subjective  decision,  on  how  far  non- 
economic  factors  will  govern  the  issue. 

Decisions 

Once  a  broad  decision  has  been  taken 
regarding  a  suitable  location,  whether  for 
instance  the  business  is  to  be  sought  in 
Wales  or  Scotland  or  in  East  Anglia  or  in 
Ulster,  the  investigation  can  become 
concentrated  until  perhaps  a  particular 
town  is  selected  as  the  ideal. 


Naturally,  the  more  specific  the 
requirements  as  to  location,  the  less  the 
chance  of  a  pharmacy  being  on  the  market 
there.  Unless  a  buyer  is  ready  to  be  patient 
it  is  usually  wise  to  have  a  certain 
flexibility  over  one's  wants  but  without 
sacrificing  essentials:  a  written  list  of  what 
is  essential,  what  is  desirable,  what  can  be 
done  without,  is  a  potent  aid  in  business 
selection. 

In  a  later  article  we  shall  look  at  the 
various  ways  in  which  the  market  for 
pharmacies  can  be  explored,  through 
specialist  agents  and  other  channels,  but  it 
should  be  stressed  here  that  if  a  buyer 
approaches  the  owner  of  a  pharmacy  not 
on  the  market  the  bargaining  position  of 
the  latter  tends  to  be  strengthened  and  a 
goodwill  figure  above  that  achieved  where 
a  vendor  takes  the  initiative  is  probable. 

Let  us  now  assume  that  the  search  has 
been  narrowed  down  to  say  a  large  town 
or  conurbation  and  that  several 
pharmacies  in  that  area  are  on  the  market. 
It  has  presumably  been  found  that  the 
surrounding  district  is  prosperous  and 
that  any  non-economic  considerations  are 
reasonably  satisfied.  A  crucial  point  to 
bear  in  mind  is  that  there  can  be  pockets 
of  poor  trading  within  an  area  which 
overall  is  faring  well,  and  conversely,  so 
the  most  minute  investigation  is  called  for 
if  mistakes  are  to  be  avoided.  There  is  no 
substitute  for  covering  the  district  on 
foot,  not  once  but  several  times,  in 
varying  weather  conditions  and  at 
different  times. 

Mapping  out  an  area 

Two  simple  procedures  which  can  throw 
light  on  the  merits  or  demerits  of  any  site 
are  often  spurned:  one  is  to  prepare  a  map 
or  maps  of  the  area,  the  other  to  carry  out 
traffic  counts  of  pedestrians  and  of  cars 
passing  the  shop.  The  area  to  be  covered 
by  maps  will  clearly  depend  on  the  type  of 
pharmacy  under  investigation:  in  the  town 
or  conurbation  at  present  being  used  as  an 
example  a  map  for  an  area  of  a  mile  or  less 
radius  from  the  shop  might  suffice  but 
there  can  be  no  rigid  rule. 

In  the  case  of  a  pharmacy  in  a  small 
town  or  village  it  might  be  essential  to 
prepare  maps  for  distances  of  several 
miles  in  all  directions  and  going  as  far 
afield  as  the  nearest  towns  or  villages 
having  a  pharmacy.  Here  it  is  important 
to  keep  in  mind  the  proposition  that  to 
estimate  the  drawing-power  of  a  town  or 
village  and  to  compare  it  with  another 
population  centre  it  is  necessary  to  take 
the  square  of  the  population  size  in  each 
instance.  It  is  suggested  that  a  town  with 
double  the  inhabitants  has  four  times  the 
attraction  to  shoppers,  so  that,  crudely, 
with  two  towns  ten  miles  apart  the  town 
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hi 

help  relieve 
rheumatic  pain. 
Cojene. 
Cojene  contains  three 
active  ingredients:  aspirin  and 
^M*^     codeine,  balanced  to  produce  the  most 
IS!^^^  effective  combination  to  attack  pain,  and 

12  caffeine,  a  gentle  stimulant  designed  to  relieve  the 

tiredness  often  associated  with  this  type  of  pain. 
Cojene  is  a  pharmacy-restricted  product,  and  rheumatism 
sufferers  must  rely  on  your  recommendation.  So  give  them  the  analgesic, 
that's  specially  formulated  to  relieve  rheumatic  pain.  You  can 
recommend  Cojene  with  confidence! 
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six  million  people  in  Britain  suffer 
from  these  painful  and  debilitating 
conditions. 

Many  of  them  are  minor 
sufferers  of  rheumatic  pain:  they 
don't  even  see  their  doctors,  but  rely 
on  their  pharmacist  for  help. 

Now  you  can  recommend  an 
analgesic  which  is  especially 
formulated  to 
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with  twice  the  population  of  the  other 
would  theoretically  derive  custom  from 
eight  miles  as  compared  with  two  miles. 
Obviously  one  must  insert  the  usual 
caveat  of  the  economists  by  saying  "other 
things  being  equal",  as  some  small  towns 
with  unique  special  attractions  can  entice 
much  greater  numbers  of  visitors  than 
larger  towns  of  little  distinction. 
Nevertheless  it  is  useful  to  keep  the  broad 
proposition  in  mind. 

Maps  should  normally  extend  at  least 
as  far  as  the  nearest  opposition,  not 
forgetting  that  powerful  opposition  can 
come  from  non-pharmaceutical  as  well  as 
from  pharmacy  outlets.  On  the  map  or 
maps  should  be  shown  the  position  of 
health  centres,  surgeries,  other 
pharmacies,  drug  stores,  health  food 
stores  and  so  on,  hospitals,  rail  and  bus 
and  coach  terminals.  If  to  the  map  are 
added  centres  of  attraction  such  as 
theatres,  football  grounds,  and  so  forth, 
much  insight  can  be  gained  into  traffic 
flow:  it  will  sometimes  be  found  that 
literally  twenty  or  fifty  yards  can  make  the 
difference  between  a  backwater  site  and 
one  with  heavy  passing  trade. 

Large  scale  maps  are  recommended,  as 
is  the  avoidance  of  over-much 
information  on  one  map.  It  can  be  helpful 
to  prepare  the  maps  on  transparent  paper, 
each  map  bearing  a  particular  type  of 
date,  so  that  they  can  be  superimposed  to 
interrelate  the  various  kinds  of  facts  as 
required.  Care  must  be  taken  to  update  as 
necessary:  the  opening  of  a  new  shopping 
precinct  for  example  can  have  a  radical 
effect  on  customer  flow. 

A  traffic-count  need  not  be  a 
formidable  and  time-consuming  task.  The 
longer  the  time  spent  in  observation,  the 
more  valid  statistically  will  be  the 
information,  but  a  sampling  method  can 
economise  on  time  and  effort  and  still 
provide  revealing  facts.  Professional  help 
could  be  sought,  and  in  ventures  where 
heavy  capital  investment  is  involved  it 
would  be  foolhardy  not  to  take  every 
possible  step  to  minimise  the  risk  of  error. 
However,  even  a  few  minutes' 
observation  at  random  times,  over  a  few 
days  or  weeks,  whichever  is  feasible,  can 
produce  crucial  data  as  to  the  number  of 
pedestrians  and  drivers  who  come  into  the 
vicinity  of  a  pharmacy,  as  to  the  makeup 
between  male  and  female,  young  and  old, 
etc. 

A  prospective  purchaser  who  has 
decided  well  in  advance  which  area 
appeals  to  him  or  her  can  collate  much 
information  in  anticipation  and  can  be 
excellently  placed  to  assess  the  potential 
of  any  site.  When  figures  are  available  for 
a  specific  pharmacy  in  the  locality  these 
can  be  realistically  appraised  in  the  light 
of  the  earlier  investigations.  Such  a 
procedure  can  reduce  the  decision-taking 
time  needed  when  a  business  is  being 
considered  and  this  can  make  the 
difference  between  being  successful  or 
unsuccessful  in  obtaining  the  pharmacy. 

Aerial  photographs  are  available  for 


many  areas;  these  could  form  a  valuable 
supplement  to  the  home-made  maps 
described,  especially  in  rural 
environments  where  new  motorways  or 
roads  are  planned;  these  could  drastically 
change  customer  shopping  habits. 

It  is  also  suggested  that  a  routine  step 
in  purchase  of  any  pharmacy  should  be  a 
perusal  of  the  development  plans  under 
the  Town  and  Country  Planning 
legislation;  reference  should  be  made  to 
the  local  authority.  Plans  do  not 
necessarily  come  to  fruition,  or  they  might 
be  long  delayed  in  so  doing,  but  there  can 
be  much  benefit  in  knowing  what  could  be 
in  store.  If  an  area  close  to  a  pharmacy  is 
scheduled  for  industrial  development 
rather  than  residential,  or  if  a  street  is  to 
be  made  "pedestrians  only",  there  can  be 
strong  repercussions,  favourable  or  the 
reverse,  on  turnover. 

Position  points 

The  following  are  some  of  the  trading- 
position  points  to  be  considered  regarding 
an  established  pharmacy  or  a  site  under 
investigation: — 

How  is  the  position  related  to  traffic 
lights,  pedestrian  crossings,  any  curve  in 
the  thoroughfare  (shops  on  the  concave 
side  tend  to  have  a  smaller  frontage  and  to 
widen  towards  the  rear  of  the  premises, 
but  they  are  usually  better  seen  by 
shoppers),  sunshine  and  shadow,  islands, 
guard-rails,  etc,  bus  stops,  wind  and  rain, 
access  bays,  service  roads,  the  middle  or 
end  of  the  road  or  parade?  Where  are 
other  leading  shops,  supporting  shops, 
competitors?  What  are  the  car-parking 
facilities?  What  scope  is  there  to  expand 
the  shop  area  should  conditions  warrant 
this?  Is  the  traffic  one  way  or  likely  to 
become  so  —  such  a  change  has  speeded 
the  closure  of  at  least  one  pharmacy  and 
probably  affected  many  more.  Is  the 
width  of  street  and  pavement  such  as  to 
encourage  or  discourage  shoppers?  Is  the 
pharmacy  under  study  prominent  and 
distinctive  or  could  it  be  made  so,  and  are 
supporting  shops  and  the  parade  drab  and 
uniform  or  stimulating  and  attractive?  Is 
the  site  level  or  on  a  slope,  and  if  on  a 
slope  is  this  advantageous  or  the 
opposite?  Is  the  pharmacy  conveniently 
placed  in  relation  to  suppliers  of  goods 
and  services;  quick  deliveries  can  facilitate 
higher  rates  of  stockturn? 

To  conclude  these  suggestions  you  are 
urged  to  look  ahead  and  to  ask  questions 
about  the  growth  of  out  of  town  and 
neighbourhood  shopping  centres.  Will 
town  centres  deteriorate  or  will  they  meet 
the  challenge?  Can  the  private  pharmacy 
prosper  there  or  will  it  be  driven  away  by 
the  uneconomic  costs  which  have  already 
stripped  many  main  streets  of  their 
smaller  businesses?  It  is  prudent  to  visit 
the  various  new  developments  in  retailing 
within  and  outside  city  centres  and  to 
study  how  town  centres  employ  shopping 
precincts  and  other  ideas  in  the  aim  to 
survive  and  prosper.  In  choosing  a  site 
trends  are  possibly  more  significant  than 
current  facts  and  to  look  ahead  can  be 
more  rewarding  than  to  look  back.  ■ 


EQUIPMENT 


Closed  circuit 
colour  TV 


A  colour  closed  circuit  television 
surveillance  system  has  been  introduced 
by  T.  Vision  Security  Ltd.  Rovervision 
has  its  main  cameras  mounted  on  a 
railboard  motorised  carriage  which  runs 
behind  a  two  way  mirror  along  the  length 
of  one  wall  of  the  area  to  be  monitored, 
and  supplementary  cameras,  positioned  to 
cover  odd  blind  spots,  complete  the 
coverage  requirement. 

Practical  benefits  of  colour  capability 


Rovervision  camera  trunking  installed 
in  the  ceiling  of  a  supermarket.  Inset  is 
the  systems  control  console 


in  comparison  with  monochrome  are 
centred  around  the  more  positive 
identification  of  people  or  merchandise, 
and  operator  awareness  and 
concentration  are  also  greatly  enhanced, 
claim  T.  Vision.  As  with  existing 
monochrome  Rovervision,  one  operator 
controls  the  system  from  a  console,  with 
double  joystick  levers  for  control  of 
movement.  T.  Vision  Security  Ltd,  Unit 
26,  Wellington  House,  Fairburn  Lawson 
Industrial  Estate,  67  Wellington  Street, 
Leeds  LS3. 

■  EVD  Engineering  Ltd  is  now 

manufacturing  in  the  UK  a  range  of 
Sinclair  pressure  strainers.  Twenty  seven 
different  strainers  are  available,  either  as 
single,  duplex  or  multi-units,  and  can 
strain  particles  down  to  75 /um  at  pressures 
of  up  to  65  bar.  EVD  Engineering  Ltd,  15 
Costwold  Street,  West  Norwood,  London 
SE270DP. 

■  Colodense  Liquid  Packaging,  a  new 

company,  has  been  formed  to 
manufacture  bag-in-box  bags  and 
packaging  machines.  The  flexible  bags  are 
produced  on  an  automated  production 
line.  Present  bag  sizes  are  in  the  range  of 
two  to  forty  litres,  but  CLP  has  the 
capacity  to  produce  bags  in  sizes  up  to 
several  hundred  litres.  The  company  will 
be  developing  markets  for  the  new  system 
in  everything  from  shampoos  to 
photochemicals  it  says.  Colodense  Liquid 
Packaging,  Unit  13,  Brookgate,  Ashton 
Vale  Trading  Estate,  Bristol. 
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BUSINESS  NEWS 


Chemist  Brokers  take  over 
£6m  Uniclif  f  e  business 


Following  the  news  that  Food  Brokers  Ltd 
are  to  take  on  the  marketing  and 
distribution  of  Unicliffe's  Limmits  and 
TCP  brand  ranges  (C&D  August  7,  p238), 
it  is  now  known  that  the  newly-set  up 
Chemist  Brokers  will  be  completely  taking 
over  selling,  marketing,  merchandising, 
distribution,  invoicing  and  cash  collection 
for  the  company  —  effectively  leaving 
Unicliffe  as  a  purely  manufacturing 
operation,  working  from  their 
pharmaceutical  plant  at  Sandwich. 

Many  of  the  new  sales  force  will  be 
drawn  from  Unicliffe's  old  sales  team, 
including  former  marketing  director  Paul 
Rutherford,  who  becomes  senior 
marketing  manager  of  Chemist  Brokers. 
Salesmen  for  the  division,  expected  to 
begin  trading  with  a  turnover  in  excess  of 
£6m  at  manufacturer's  prices,  begin 
calling  on  chemists  on  October  4.  Other 
sectors  of  the  trade,  including 
wholesalers,  multiples  and  drug  stores, 


will  also  be  visited. 

Food  Brokers'  marketing  director, 
Arthur  McCarten,  expects  the  new 
arrangements  to  be  more  convenient  for 
the  chemist.  "One  salesman  will  sell  a 
variety  of  products,  so  saving  time;  there 
will  be  a  number  of  products  delivered  in 
one  drop  and  there  will  be  only  one 
invoice  covering  the  product  range,"  he 
explains.  The  new  division  will  also  allow 
Food  Brokers  to  offer  other  of  their 
products,  such  as  Drink  10  vitamin  drinks 
and  confectionery  items  to  chemist 
outlets. 

The  company  believes  that  the  high 
cost  of  running  a  sales  force  to  serve 
chemists  —  "which  only  the  largest 
concerns  can  now  afford"  —  will  lead  to 
more  and  more  manufacturers  placing 
their  products  with  the  division,  and 
hopes  to  announce  another  major 
principal  added  to  the  division  later  this 
year. 


Budget  changes  for 
VAT  &  NIS? 

Mr  Ian  Sproat  —  Trade  Department 
Minister  for  retailing,  shipping,  tourism 
and  aviation  —  is  putting  together  a 
package  of  fiscal  measures  designed  to 
help  the  service  sector.  His  proposals, 
which  will  include  a  call  for  the  loosening 
of  restrictions  governing  shop  opening 
hours  and  Sunday  trading,  as  well  as 
changes  in  value  added  tax  and  the 
National  Insurance  surcharge,  are  to  be 
presented  to  the  Treasury  for 
consideration  in  the  next  Budget. 

Mr  Sproat,  delivering  a  speech  to  the 
Retail  Consortium  last  month,  promised  a 
"profound  and  early  reassessment"  from 
the  Government  regarding  ways  of  giving 
greater  support  to  the  service  industries. 
"We  are  increasingly  coming  to  realise 
that  providing  goods  makes  no  inherently 
greater  contribution  than  providing 
services"  he  added,  going  on  to  suggest  it 
was  time  to  show  less  bias  towards 


manufacturing  industries,  and  to  give  the 
service  sector  greater  capital  allowances. 
The  service  sector  is  estimated  to  account 
for  over  40  per  cent  of  the  UK's  gross 
domestic  product,  providing  some  50  per 
cent  of  employment  and  25  per  cent  of 
export  earnings. 

Retailing  alone  contributes  10  per  cent 
to  the  national  GDP,  with  an  annual 
turnover  of  some  £60,000m,  and  a 
workforce  oilVi  million. 

Colourcare  &  Tudor 
ready  for  the  disc 

With  the  UK  launch  of  the  new  Kodak 
disc  camera  due  next  month,  Tudor 
Photographic  claim  they  will  be  the  first 
independent  processing  house  to  provide 
the  new  processing  service  for  all  their 
dealers,  and  are  currently  equipping  their 
laboratories  to  be  ready  to  process  the 
new  film  as  soon  as  it  is  introduced. 
Chief  executive  Michael  de  Semlyen, 


believes  the  new  format  to  be  "one  of  the 
most  significant  advances  in  the  industry 
for  many  years."  Tudor,  through  their 
wholesaling  companies,  will  also  be 
marketing  the  full  range  of  disc  cameras 
and  film.  They  are  accordingly  preparing 
promotional  material  designed  to 
complement  and  reinforce  Kodak's 
launch  campaign. 

Colourcare  are  also  now  able  to 
provide  a  processing  service,  having 
invested  £150,000  on  buying  new 
processing  equipment  and  on  converting 
existing  equipment  to  the  new  system. 
Disc  films  from  American  tourists  visiting 
the  UK  are  already  being  processed  by  the 
company,  and  further  capital  investment 
is  planned  in  the  future  to  cope  with  the 
expected  high  level  of  demand. 

"It  is  our  policy  to  be  in  the  vanguard 
of  developments  in  the  photofinishing 
industry  to  enable  our  dealers  to  offer 
their  customers  a  full  service  of  high 
quality  at  competitive  rates"  comments 
managing  director  Stanley  Adams. 


Glaxo  &  Beecham  top 
UK  pharmaceuticals 


The  world's  largest  pharmaceutical 
manufacturers,  Hoechst  and  Bayer,  are 
also,  respectively,  the  second  and  third 
largest  chemical  companies,  according  to 
Manufacturing  Chemist.  However,  Du 
Pont,  BASF  and  Union  Carbide,  who  all 
appear  in  the  top  ten  chemical  companies, 
have  no  presence  in  pharmaceuticals. 

Apart  from  the  two  German  giants, 
the  world's  pharmaceutical  industry  is 
dominated  by  the  USA,  with  seven  out  of 
the  top  ten  companies.  American-owned 
firms  control  nearly  56  per  cent  of 
production.  Three  German  companies  — 
Hoechst,  Bayer  and  Schering  —  control 
16  per  cent,  and  the  UK  has  8  per  cent. 

The  highest  ranking  UK  company, 
according  to  the  article,  is  Glaxo, 
followed  by  Beecham,  ICI  and  the 
Wellcome  Foundation.  The  largest 
Japanese  company  is  Fujisawa 
Pharmaceutical  —  31st  in  the  league.  But 
the  Japanese  spend  far  above  the  average 
on  research  and  development  for  their  size 
than  Western  European  or  US  concerns. 
Out  of  the  top  twenty  R&D  spenders  per 
employee  in  the  chemical  industry,  10  are 
Japanese,  six  are  American,  three  are 
Swiss  and  one  is  Swedish  —  and  all  except 
four  are  pharmaceutical  companies,  says 
the  article. 

More  Business  News  overleaf 


SLOW  RELEASE  F  .    -  _ 

pellets  I  MOUTH  ULCERS 

NOT  A  GEL  -  NOT  A  PASTILLE  -  BUT  PELLETS 
that  slowly  release  2  Active  ingredients  at  site  of  ulceration 

VITABIOT1CS  LTD.  122  Mount  Pleasant  Alperton  Mddx.  01-903  5541 


Packing  in  perspective 

It's  sometimes  hard  to  decide  on  the  right 
way  to  pack  your  product.  As  specialists 
in  contract  packing  to  the  phar- 
maceutical, health  food,  food  and 
toiletries  industries,  we're  in  the  best 
lp  you  get  packing  into  perspective  If  you're 
looking  for  a  solution,  give  us  a  ring. 

Laleham  Packers  Ltd.,  Newman  Lane,  Alton,  Hants.  Tel:  (0420)  82644 


Chemist  &  Druggist  14  A  ugust  1982 


X 

u 

287 


Business  News  Continued  from  p287 


Spending  'sluggish9 


A  review  of  consumer  spending  in  the 
August  Retail  Business  predicts  consumer 
demand  will  remain  sluggish  for  the 
remainder  of  this  year,  but  with  prospects 
ahead  looking  much  better.  The  more 
optimistic  long  term  view  assumes  a 
degree  of  reinflation,  including  cuts  in 
income  tax  and  VAT,  to  be  introduced 
before  the  next  election. 

Real  incomes  fell  by  nearly  2.5  per  cent 
in  1981,  most  of  this  decline  being 
attributable  to  higher  taxes  and  national 
insurance  charges  in  the  second  quarter  of 
the  year.  This  led  to  a  decline  in  the 
savings  ratio  to  about  13.7  per  cent  of 
income.  Although  the  level  of  retail  sales 
rose  in  the  first  quarter  of  1982  it  has  since 
shown  no  further  sign  of  sustained 
recovery.  The  rate  of  consumer  price 
inflation  is  said  to  have  declined  gradually 
throughout  the  first  few  months  of  1982, 
from  an  annual  rate  of  nearly  12  per  cent 
in  January  to  one  of  under  9.5  per  cent  in 
April.  Economist  Intelligence  Unit  Ltd, 
Spencer  House,  27  St  James 's  Place, 
London  SWI A  INT. 


Scottish  retailing 


Scottish  retailing  had  a  profit  margin  on 
turnover  of  6.5  per  cent  in  1979-80,  but 
profitablity  varied  widely  among  different 
retail  activities,  with  electricals  being  the 
most  profitable  and  small  grocers  the 
least.  Labour  costs  were  the  largest  single 
operating  cost,  accounting  for  44  per  cent 
of  gross  margins,  says  a  report  from 
Strathclyde  University's  Fraser  of 
Allander  Institute.  Other  large  cost  items 
were  rent  and  rates  (10  per  cent  of  gross 
margin)  and  transport  (3  per  cent). 

An  analysis  of  turnover  of  pharmacies 
during  the  period  gave  an  average 
£152,097  per  shop.  Labour  costs  were  15.6 
per  cent  of  turnover.  Commodity  growth 
margins  charged  for  pharmaceuticals  were 
21.5  per  cent  and  for  toiletries  and 
cosmetics  25.5  per  cent. 

Compared  with  the  UK  as  a  whole,  the 
study  suggests  that  retailers'  rates  bills  in 
Scotland  were  some  20  per  cent  higher  in 
relative  terms.  Scottish  Retailing  1979-80. 
Fraser  of  Allander  Institute,  University  of 
Strathclyde,  100  Montrose  Street, 
Glasgow  G4  OLZ.  Price  £15. 


■  Proprietary  Association  of  Great 
Britain:  The  Association  has  moved  to 
Vernon  House,  Sicilian  Avenue,  London 
WC1 A  2QH,  but  the  telephone  number  is 
unchanged  (01-242  8331). 

■  In  our  report  on  Macarthy's  annual 
results  (C&D,  July  31,  p2 16)  a  40  per  cent 
increase  in  turnover  was  credited  to  the 
company's  pharmaceutical  manufacturing 
operations.  This  should  have  referred  to 
their  pharmaceutical  distribution 
activities. 


APPOINTMENTS 


New  head  for  DHSS 
pharmacy  practice 

Mr  Bryan  H.  Hartley,  BPharm,  MPS,  has 
been  appointed  deputy  chief  pharmacist 
and  head  of  the  pharmacy  practice  branch 
of  the  pharmaceutical  division  at  the 
Department  of  Health  and  Social 
Security.  He  succeeds  Mr  Graham  Calder, 


MARKET 
NEWS 


Lower  prices  for 
some  botanicals 

London,  August  10:  A  number  of 
substantial  price  falls  were  registered 
among  botanicals  during  the  past  week. 
Behind  the  move  was  seen  a  better  supply 
position  at  origin  in  certain  items  such  as 
senega,  which  was  down  by  about  £8  kg, 
cif,  and  tolu  balsam,  by  £0.60  kg.  Also 
lower  were  tonquin  beans,  Cape  aloes, 
benzoin,  cherry  bark  and  lobelia.  Dealers 
anxious  to  reduce  their  stocks  of  some  of 
the  latter  items  were  responsible  for  a 
number  of  the  changes  rather  than  bigger 
crops  this  year. 

Canada  balsam  continues  scarce  at 
origin  where  the  price  went  up  by  another 
£0.25  kg.  Cascara  and  liquorice  root  were 
also  dearer  while  jalap  and  ipecacuanha 
were  unquoted  in  all  positions  from  all 
sources.  Sarsaparilla  quotations  were 
resumed. 

Sterling  lost  about  four  cents  against 
the  US  dollar  during  the  week  but  the  fall 
had  not  worked  through  to  the 
commodities  at  the  time  this  report  was 
prepared. 

Pharmaceutical  chemicals 

Aspirin:  Ten-ton  lots  from  £1 .80  kg  for  imported  material. 

Calcium  ascorbate:  £7.38  kg  in  25-kg  pack. 

Calcium  carbonate:  Precipitated  BP  £285  metric  ton  delivered 

UK. 

Calcium  chloride:  BP  powder  anhydrous  96/98%  £  1 .53  kg  in 

50-kglots,  hexahydrate  crystals  BP  1968  £1.19. 

Calcium  gluconate:  £2,105  per  metric  ton. 

Calcium  lactate:  100-kg  lots  £1.37  kg. 

Calcium  pantothenate:  £8.25  kg  in  25-kg  lots. 

Chlorpromazine  hydrochloride:  100-kg  lots  £35.46  kg. 

Iodides:  (Per  kg)  Ammonium  £14.50  ( 50  kg  lots):  potassium 

£9.35  (250  kg);  sodium  £12.35  (50  kg). 

Iodine:  Resublimed  £1 1 . 10  kg  in  250-kg  lots;  crude  99.5% 

£8.50  in  500-kg  lots. 

Iodoform:  USNF  £17  kg  in  50-kg  lots. 

Promethazine  hydrochloride:  50-kg  lots  £38.86  kg. 

Succinylsulphathiazole:  £10.20  kg  in  50-kg  lots;  imported  £6.20 

(250-kg). 

Sulphacetamlde  sodium:  BP  £7.20  kg  for  50-kg. 
Sulphadiazine:  BP  68  £5  kg  in  250-kg  lots. 
Sulphadimldlne:  £4.40  kg  for  imported  in  '/i-ton  lots. 
Sulphamethizole:  £14.80  kg  in  250-kg  lots. 
Sulphanilamide:  BPC  '68  £2.20  kg  in  1-metric  ton  lots. 

Crude  drugs 

Aloes:  Cape  £1,530  metric  ton  spot;  £1 ,520,  cif.  Curacao  no 
spot;  £6,600,  cif. 

Balsams:  (kg)  Canada:  No  spot;  £17.35,  cif.  Copaiba:  Spot 


MPS,  who  took  up  an  appointment  as 
chief  pharmacist  for  the  Scottish  Home 
and  Health  Department  on  July  26.  Mr 
Hartley  joined  the  DHSS  Medicines 
Inspectorate  in  1971  after  experience  in 
community  pharmacy  and  industrial 
pharmaceutical  research.  He  later  joined 
the  department's  pharmaceutical  licensing 
secretariat,  spending  a  period  in  special 
administrative  training  before  transferring 
to  the  pharmacy  practice  branch  in  1979. 

■  Unichem  Ltd:  Mr  Brian  Hammond  is 
appointed  information  services  manager. 
In  this  new  post  he  will  be  responsible  for 
the  development  of  computer  systems  for 
customer  pharmacies,  and  the  company's 
own  installations. 


£4.40;  £4.25,  cif.  Peru:  £9.75  spot;  £9.85,  cif.  Tolu:  Spot 
£5.35. 

Benzoin:  £  1 36  cwt,  cif. 

Cascara:  £1,365  metric  ton  spot;  £1,385,  cif. 

Cherry  bark:  No  spot;  £1 ,620  metric  ton,  cif. 

Ipecacuanha:  Costa  Rican  and  Matto  Grosso  unquoted. 

Jalap:  Brazilian  unquoted. 

Kola  nuts:  £250  metric  ton  spot;  £230,  cif. 

Liquorice:  Root,  £720  metric  ton  spot;  £730  metric  ton,  cif. 

Block  juice  £1 ,400  metric  ton  spot;  spray-dried  powder  £1,900. 

Lobelia:  European,  no  spot,  £1 .40  kg,  cif. 

Menthol:  (kg)  Brazilian  £7.25  spot;  £7.25,  cif.  Chinese  £6.20 

spot;  £6,  cif. 

Sarsaparilla:  £3,200  metric  ton  spot;  £3,250,  cif. 
Senega:  Canadian  no  spot;  £10.45  kg,  cif. 
Tonquin  beans:  £7.50  kg  spot;  £7.40,  cif. 
Witchazel  leaves:  No  spot;  £24.20  metric  ton,  cif. 


The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include  Value 
Added  Tax.  They  represent  the  last  quoted  or  accepted  prices 
as  we  go  to  press. 

COMING  EVENTS 


Going  Vantage 


Vestric  report  that  some  300  members  and 
partners  have  expressed  a  definite  interest 
in  attending  the  Vantage  convention  in 
Paris,  March  24-27,  1983.  It  is  therefore 
expected  that  the  convention  will  quickly 
become  fully  subscribed.  Customers  of 
Vestric  who  are  not  Vantage  members 
may  also  attend  —  further  details  from 
Vestric  Ltd,  West  Lane,  Runcorn, 
Cheshire  WA7  2PE. 


Advance  information 

Retailers  and  today's  law. One-day  course  at  Middlesex 
Polytechnic,  Hendon,  on  November  24.  Fee  £40.  Information 
from  Mrs  C.  Moon,  Middlesex  Polytechnic,  The  Burroughs, 
London  NW4  4BT  (tel  01-202  6545). 
Society  of  Cosmetic  Scientists.  One-day  conference  on 
"Responsibilities  and  ethics  of  product  testing,"  at  the  London 
Press  Centre,  New  Street  Square,  London  EC4,  on  November 
17.  Fee,  members  £80.50,  non-members  £103.50.  Applications 
by  November  10.  Details  from  the  Society  of  Cosmetic 
Scientists,  56  Kingsway,  London  WC2B  6DX. 
Royal  Society  of  Chemistry.  1982  Autumn  meeting,  Heriot- 
Watt  University,  Edinburgh,  September  21-23.  Fee  for  full 
meeting:  participants  £18,  students  £5.  Single  day:  participants 
£18,  students  £3.  Accommodation  available.  Closing  date  for 
applications  September  1.  Details  from  Dr  John  Gibson,  Royal 
Society  of  Chemistry,  Burlington  House,  London  Wl  V  0BN. 
Royal  Society  of  Chemistry,  Scientific  societies  lecture  theatre, 
Fortress  House,  23  Saville  Row,  London  W 1 ,  on  October  1 . 
Symposium  on  "Heterocycles  —  large  and  small."  Fee  £5 
(students  £2),  closing  date  September  13.  Applications  from  Dr 
John  Gibson,  Royal  Society  of  Chemistry,  Burlington  House, 
London  W1V0BN. 

Choosing  and  using  a  PR  consultancy.  One-day  seminar  at  the 
Waldorf  Hotel,  London  WC2  on  September  3.  Fee  £105. 
Details  from  Ibis  Information  Services  Ltd,  Waterside, 
Lowbell  Lane,  London  Colney,  St  Albans,  Herts  AL2  1DX. 
Computer  Choice  82,  Polytechnic  of  Central  London,  New 
Cavendish  Street,  September  20-22.  Six  half-day  workshops, 
one  on  retail  systems,  to  introduce  the  layman  to  computers. 
Fee  —  each  half  day  session  £45  +  VAT.  Programme  and 
booking  form  from  James  Brewster  Associates  Ltd,  2  Duke 
Street,  Manchester  Square,  London  W1M  5AA  (tel  01-486 
8686). 
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CLASSIFIED 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbridge, 
Kent  TN9  1RW. 
Telephone  Tonbridge  (0732) 
364422.  Telex  95132. 
Ring  Jill  Stockton  for  further 
information  on  extension  322. 


Appointments 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Ambitious  Pharmacist 

Are  you  a  qualified  pharmacist  with  post-registration 
experience  of  general  practice?  Do  you  have  a  keen  interest 

in,  and  a  desire  to  gain  wide  experience  of  all  aspects 
of  the  profession?  And  are  you  able  to  express  ideas  clearly 
and  concisely? 

If  so,  there  is  a  place  for  you  in  the  editorial  team  of  Chemist 

&  Druggist,  the  weekly  news  magazine  for  pharmacists. 
Full  training  in  the  skills  of  journalism  will  be  provided  and 
there  is  opportunity  for  early  promotion. 
For  more  information  apply  with  career  details  to: 


James  Lear 
Publishing  Director 
Benn  Publications  Limited 
Sovereign  Way,  Tonbridge 
KentTN9  1RW 
Tel:  0732  364422 


Benn 


* 


Agents 


Pamper  Cosmetics 
Require  Agents  to  Cover 

Scotland,  Midlands  and  London 

Please  write  with  details  to  sales  manager, 

Pamper  Cosmetics,  Unit  C,  Dolphin  Trading 
Estate,  Windmill  Road, 
Sunbury  on  Thames,  Middlesex. 
Telphone:  Sunbury  on  Thames  80541 


AGENTS 

Required  in  all 
areas  to  sell  up 
market  perfume. 

Earn  £1 00s  on 
commission,  call 
Laurie  Gordon. 

Tel: 
01-435  2130. 


Stock  wanted 


WE  PURCHASE  SHOP 
STOCKS  AND 
MANUFACTURERS 
SURPLUS 

Please  telephone  or  write: 

Lawrence  Edwards 
and  Co.  Ltd., 
Wellington  Close,  London 
Wll  2AN 

Tel:  01-727  3137-8 


Display  /  Semi  Display  £10.00 
per  single  column  centimetre, 
min  30mm.  Column  width 
42mm. 


Box  Numbers  £2.50  extra 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over. 


Professional  Prescription 
Computer  Labelling 


The  'STYLE'  Computer  Label  System 

Produce  high  quality  professional  labels  like  this  quickly 
and  cheaply 


/     MELVILLE,  Chemist  Tel  051  92?  1712 

^■C      193  WESTMINSTER  ROAD  LIVERPOOL  L4  4LR 

1QQHL  PEWBRIT1N  125/5HL  SYRUP 

SHAKE  THE  BOTTLE  AND  TAKE  ONE  5(1  L 
SPOONFUL   FOUR  TINES  A  DAY 

•TAKE  AT  REGULAR  INTERVALS. COMPLETE  COURSE* 

NR.  NICHAEL  SPRINCE  18.7.82 


PARK  SYSTEMS 

11  M0LYNEUX  WAY 

LIVERPOOL 

L10  2JA 

Tel:  051-531  8369 


Sample  label 

THE  COMPLETE  SYSTEM  COSTS  ONLY  £1075 

Automatic  printed  dosage  warnings,  compact,  reliable  sharp 
MZ80A  hardware,  low  cost  -  low  maintenance  (free  1st  year  — 

then  £95pa),  and  much  more  .  .  . 
1  Free  VHS  video  sales  presentation  cassette  availiable  for 

free  hire. 

CONTACT  MICHAEL  SPRINCE  MPS  FOR  FURTHER  DETAILS. 


Trade  services 


J.  Richardson 
COMPUTER  LABELLING 

Widely  acclaimed  as  being  the 

Fastest  and  Easiest  to  use 
—  Well  ahead  of  all  Others  - 

So  many  features  for  the  price,  all  of  real 
practical  use  in  your  dispensary. 

Add/Delete  your  own  drugs  (8-900). 

Add/ Delete  own  doses  (over  TOOL  Very 
accurate  stock  control  with  wholesaler  of 
choice.  Displays  either  Link,  Prosper  or  PIP 
codes.  Cautionary  label  indication.  Constant 
full  label  display.  Repeat  labelling.  Monthly 
print  out  of  all  dispensing/drug  statistics. 
Private  prescription  pricing  etc.  Produces 
superb  labels  every  5-10  sees. 
All  for  less  than  £1500  (lease  purchase 

£53/month). 
Satisfaction  guaranteed,  2  months  trial 
period. 

Phone  Croston  (Lanes)  600494  anytime. 


WELL  AHEAD  OF  ALL  OTHERS? 

To  learn  what  Computer  Systems  can  really  do  for  Pharmacy 

send  for  OCS's  free  literature  and  booklet  "A  Guide  to 

Computer  Systems  in  Pharmacy". 

0RRIDGE  COMPUTER  SYSTEMS  LTD., 

George,  Orridge  Group, 

117  High  St.,  Epping,  Essex  CM16  4BD. 


BRODIE  MARSHALL  fr  CO 

66  Bolsover  Street  London  W1P  8BN  Tel.  01-388  2272 


EXCLUSIVE  MAYFAIR  PHARMACY 

Unique  site  in  very  fashionable  West  End  location.  Traditional 
shop  of  high  quality  with  considerable  potential  for 
development.  Audited  Sales  to  March  1982  £164,421  and  profits 
exceed  £45,000.  Counter  sales  66.4%,  privatte  scrips  21%  and 
NH  12.6%.  Exceptionally  valuable  lease  included.  PRICE 
£128,000  SAV  (CD  8266) 
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Shopfittings 


Stock  for  Sale 


PERFUMES  COSMETICS  CHEMIST 
*  SUNDRIES  * 
PASCOS  COSMETICS  SALES 

425c  Harrow  Road,  Paddington  W10 
Tel:  01-960  0319.  Telex:  8813271 


marspec 

^SfSHOPHTTING  LTD 

Attractive  modular  shopfittings  at 

competitive  prices. 
For  a  new  perspective  in  pharmacy 
design. 

Telephone:  0392  216606. 

Unit  4B,  Grace  Rd,  Marsh  Barton, 
Exeter,  Devon. 


SHOPFITTIili 

for  the 

Professional  Retailer 

Creative  cDesign 
cProfessionalcManuiacture 
^Total  Contract 
cPrompt  Installation 
Attractive  finance  facilities 


SHOPFITTING  & 
DESIGN  CENTRE 


2A  HALLATROW  RD,  PAULTON  ,  AVON  . 


(0761 ) 418941 


UXLlNE 


SHOPFITTINGS  for  the 
PHARMACY 


N.P.A.  &  NUMARK  APPROVED 

A  modular  system  for  the  pharmacy  together  with  a  full 

shopfitting  service. 

Write  or  phone  to  David  Olney:- 

CAMBRAVALE  LTD. 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD,  BEDS. 
(0525)  381356.  Telex.  826715  AREO  G. 


SHOPFITTING 


Cash  register 
services 


Everything  you  need  to  know 
is  in  this  FREE  pack,  sent  by 
return  of  post.  ^/JZJcj 

Group 


SHOWRAX 

Tower  Works,  Lower  Road, 
Gravesend,  Kent,  DA11  9BE 
Tel:  Gravesend  (0474)60671 


CASH 
REGISTER 
SERVICES 

offer  24  hour  7  day 
breakdown  service.  Loan 
machines,  supplies,  new 
and  rebuilt  machines  and 
hiring. 
285  Hertford  Road, 
Edmonton  N9  7ES. 
Telephone:  01  805  5143, 
01  341  4302  or  01  367  6767. 
Ext.  1335. 


*  Xmas  sets  now  in  stock.  Also  branded  perfumes  at 
very  competitive  prices.  Please  telephone  us  for  our  rep. 
to  call  or  for  our  special  offer  price  lists.  Next  day 
delivery.  Open  7  days.  Ample  parking. 


EXPORT/ 
IMPORT 

PHARMACEUTICAL  for 

Africa,  Middle  East  and 
worldwide.  Buying  or 
selling  contact  us 

Telex  923421 
WEMSEC-G 
Attn  Mr.  Jeffrey 


ONE-SIZE 

TIGHTS 

from  £2.60  doz.  plus  VAT. 

Min.  order  10  doz. 
overall.  CWO.  Carriage 
free.  Full  range  Price  List. 

E.  &  R.  Kaye, 
16/18  New  Bridge  St., 
London  EC4 

Est.  40  years. 


DYKE  AND 
DRYDEN 

Europe's  largest  distributors  of 
afro  hair  preparations  and 

cosmetics. 
Telephone:  01-808  7624. 
01  808  7618. 
01  808  9915. 


0M 


PIL  FOOD 


100  capsules. 

30  day  course.  1 1  4.80  r.r. p. 

FOR  HAIR 
AND 
NAILS 

Swiss  biological  for  the  pharmacy  with  top 
selling  margins  available.  McCarthys  plus 
Harcostle  &  Robin  in  London, 
Pil  Food  Ltd,  36  Haven  Green,  W6. 
01-997  5713 


Appointments 


GERALD 
FRASER 

WHOLESALE 
COSMETICS 
IF  YOU  WANT 

FRENCH  PERFUME 
ENGLISH  PERFUME 
DISCOUNT  PRICES 
DISCOUNT 
COSMETICS 

Give  us  a  call  at: 
402  Cheetham  Hill  Road. 
Manchester 
061-740  9811 


Open  9.30-5  weekdays; 
10-2  Sundays 


Appointments 


Sales  Representative 

Sales  rep  with  experience  calling 
on  chemists  and  departmental 
stores  required  to  sell  well 
established  range  of  men's 
toiletries  in  the  London  area. 
Salary  according  to  experience  and 
company  car  and  expenses. 
Victor  Mens  Toiletries  Ltd, 
152  Shepherds  Bush  Centre, 
London  W12.  01-743  7288 


EXPERIENCED  CHEMIST  REQUIRED 

Part  time  for  the  producing  of 
shampoos,  creams,  etc. 

Telephone:  01-527  0024 
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Registered  at  the  Post  Office  as  a  Newspaper  15/  17/24s 


Absolute 
Alcohol 

Synthetic  quality  available  to  British 
and  all  well  known  International  Specifications 
and  Pharmacopoeias. 


James  Burrough  Limited 

ie  Alcohols  Division  60  Montford  Place  London  SE11  Tel:  01-735  8131 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler  Write  tor  literature. 

k  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
lensory   Bandages      -      Athletic   Slips  Stockinette  Bandages 

Vernon  Works,  Basford,  Nottingham 
Phone:  787841/2  Grams:  Eesiness 


SALLIS  LTD. 


A  new  look  foi 
Selto  original 
toothpowder 


□ 


□ 


Redesigned  pack  for 
increased  shelf  appeal. 
National  advertising 
support  starting  August  in 
Good  Housekeeping,  She, 
The  Lady  and  other 
magazines. 

SELTO 

Original 

Tooth- 
powder 


iff 


Iff 


SELTO  (EASTBOURNE)  LTD., 
Myrtle  Road,  Eastbourne, 
East  Sussex.  Tel:  (0323)  28610 


mm 

'lootii  , 


here  are  growing  profits  for  you  with  . 


WINDOW,  SHELF, 
TILL  WOBBLER 


OPEN-CLOSED 
SIGN 


obrevin 


ANTI-SMOKING  CAPSULES 

—  the  well-tried  anti-smoking  aid  that  comes  in  a 
complete  28  day  course,  does  not  affect  the  sense  of 
taste  and  requires  no  prescription. 

•  CONSISTENT  ADVERTISING  CAMPAIGN 

NICOBREVIN  is  the  most  consistently  advertised  anti- 
smoking  aid  on  the  market.  Budget  increased  each  year. 

•  INCREASING  DEMAND 

More  and  more  people  are  asking  for  Nicobrevin  to  help 
them  stop  smoking,  not  only  for  health  reasons,  but 
because  they  know  they  can  put  their  money  to  better  use. 

•  SEND  FOR  FREE  DISPLAY  MATERIAL 

Window,  Shelf,  Till  Wobbler  and  Open/Closed  Sign  avail- 
able. Improved  pack  Et  instruction  leaflet. 

DON'T  MISS  OUT  —  make  sure  you  have 
adequate  stocks 

RETAILERS:  Contact  your  wholesaler  NOW! 

WHOLESALERS:  Make  sure  you  can  meet  growing 
demand. 

MILLER  13  GOLDEN  SQUARE  LONDON  W1R  3AG 

Telephone:  01-734  5687 
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AS GOOD 
AS  YOUR 


WORD 


Customers  with  coughs  seek  your  help  and  advice. 
They  trust  your  experience.  And  your  recommendation  for  the 
best  product  for  every  type  of  cough. 

For  themselves  and  their  families. 

It's  your  decision  but  here  is  a  short  reminder  of  how  the  Famel 
range  can  help  your  customers. 

Famel  Original0  Effective  relief  of  congestion  in  the  upper 
respiratory  tract. 

Famel  Line tusE  Relief  of  dry  tickly 
coughs,  suitable  for  children. 

Famel  Expectorant  . Relief 
of  tight  chesty  coughs  for  the  whole 
family. 

.  Plus  a  full  range  of  Pastilles, 
Inhalant  Capsules  and  Inhalers. 

We  will  help  you  with  special 
deals  up  to  the  end  of  September. 
Supported  by  a  national  T.V.  Campaign 
during  the  peak  of  the  cough  season. 

Contact  your  local  Optrex 
representative,  wholesaler  or  ring 
Andy  Imms  on  0256  57272  at  Optrex, 
Optrex  House,  Jays  Close, 
Basingstoke,  Hampshire. 


g^CTORANT 


ANDT,rTl0N 


a<t%hDs 


GHS 


